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The ISIC card has been endorsed by the 

United Nations Educational, Scientific and 

Cultural Organization (UNESCO) since 1968.

The ISIC Association is proud to be an Affiliate 

Member of the World Tourism Organization 

of the United Nations (UNWTO).

  

The ISIC Association is honoured to be an 

International Association of Universities 

Affiliate Member.

The ISIC Association is a founding member 

of the World Youth Student and Educational 

Travel Confederation.



parks, sporting events, world heritage sites and 

more. The ISIC Association’s partnerships with 

educational institutions and benefit partners 

are fundamental to the rich opportunities avail-

able to cardholders. ISIC cards are endorsed by 

a wide range of national governments, minis-

tries of education and tourism, student organ-

isations and universities worldwide.

The ISIC Association maintains three addi-

tional complementary cards: The International 

Youth Travel Card (IYTC, for persons 30 years 

and younger who are not students); the Inter-

national Teacher Identity Card (ITIC, for full-

time teachers and professors); and the Inter-

national Scholar Identity Card (for co-branded 

cards with primary and secondary schools). 

By making a broad range of tailored services 

and opportunities available to ISIC cardholders 

internationally, the ISIC Association aims to 

play a role in fostering intercultural understand-

ing amongst young people, improving learning 

opportunities and supporting students, teach-

ers and youths in everyday life, regardless of 

whether they are at home or abroad.
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ISIC Association’s mission and objectives

The mission of the ISIC Association, is to play 

a key supporting role in the lives of students 

globally by facilitating the international rec-

ognition of their official student status. It's 

objectives are to increase access to education-

al opportunities, facilitate student life, advance 

intercultural understanding and educational 

exchange, and forge stronger relationships 

between students of all nationalities and the 

global academic community. 

How does the ISIC card support students?

The ISIC card supports the global student 

community. Issued in close to 130 countries 

around the world, cardholders have access to 

over 150,000 benefits, discounts and services 

both online and in thousands of physical loca-

tions worldwide, helping to make student life 

more affordable and encouraging students to 

maximise their student experience.

Celebrating over 60 years of service, the ISIC 

card is an established form of student verifi-

cation and representation. Now, firmly in the 

digital age, the ISIC card has evolved to best 

meet the needs of modern-day students, as 

demonstrated through the 2016 launch of the 

ISIC virtual ID and mobile platform. The ISIC 

global app and mobile website provide in-

creased and convenient access to student 

benefits and discounts. Although discounted 

travel will always remain central to the card, 

ISIC cardholders also gain preferential and dis-

counted access to products, services and expe-

riences relevant to all aspects of student life, 

from educational courses, software licenses, 

digital communications, public transport and 

magazine subscriptions, to music streaming, 

cafes and eateries, music festivals, theme 

About the International 
Student Identity Card (ISIC)

Who is behind the ISIC?

The ISIC Association is the non-profit organ-

isation behind the management, growth and 

development of the International Student 

Identity Card (ISIC). 

Registered in Denmark, the ISIC Association is a 

non-profit membership organisation composed 

of 53 member organisations. Each member 

holds the exclusive representative rights to 

distribute and develop the ISIC card within their 

territory or country. The ISIC Global Office B.V., 

based in Amsterdam, the Netherlands, manag-

es and co-ordinates ISIC operations at a global 

level. The ISIC Association is the sole share-

holder of the ISIC Global Office.

What does the card stand for? 

Since the card was first created by a group of 

pioneering European students in 1953, the ISIC 

card has supported over 115 million students 

worldwide through their studies. 

Developed to help nurture cross-cultural under-

standing and international exchange, the card 

originally provided students with access to ex-

clusive discounts on travel opportunities, allow-

ing cardholders to discover and interact with new 

countries, cultures and like-minded people.

The card has been endorsed by the United 

Nations Educational, Scientific and Cultural 

Organization (UNESCO) since 1968. All full-

time students 12 years and older can obtain an 

ISIC card, regardless of their ethnic or cultural 

origin, religion, sexual orientation, political 

views, or social standing.

Each year, millions of students worldwide enjoy the benefits of the ISIC card, the 
only internationally accepted proof of full-time student status.  

Above: A student proudly displays her ISIC card.
Right: Examples of the ISIC Scholar, ITIC & IYTC cards.
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A message from the ISIC Association 
Board Chair and Managing Director

The year 2016 brought news of momentous 

election and referendum results, signs of ris-

ing nationalism and populism, shifting eco-

nomic forces and widening income disparity. 

In the face of all these changes and uncertain-

ties, ISIC remains steadfast and optimistic in 

the fulfillment of its key mission objectives: 

‘To increase access to educational opportuni-

ties, facilitate student life, advance intercultural 

understanding and educational exchange, and 

forge stronger relationships between students 

of all nationalities and the global academic com-

munity’. Indeed, we see more than ever that 

ISIC has a necessary and positive role to play 

in the lives of our global student cardholders 

and the modern-day challenges they face. To 

paraphrase J. William Fulbright: “International 

educational exchange is the most significant 

current project designed to continue the 

process of humanizing mankind to the point, 

we would hope, that men can learn to live in 

peace. We must try to expand the bounda-

ries of human wisdom, empathy and percep-

tion, and there is no way of doing that except 

through education."

Maintaining the positive role of the ISIC As-

sociation during the past 64 years has meant 

a continual reshaping and updating of our ser-

vice proposition for students. This process has 

further accelerated in a rapidly transforming 

digital ecosystem. Millennials along with the 

younger Centennial generation have become 

the largest age group in many areas of the 

world, and their technology preferences are 

transforming old business models. Leverag-

ing innovative technology advancements and 

improving the way we connect to our card-

holders are imperative to our future work sup-

porting the global student community. Re-

sponding to the changing digital needs of our 

cardholders, in August 2016, we launched the 

new ISIC mobile platform, consisting of iOS 

and Android apps and a mobile website. The 

key innovation of the ISIC mobile platform is 

the ISIC virtual ID, which is a digital representa-

tion of the International Student Identity Card. 

This is a first step to gradually transition away 

from plastic cards and give students the con-

venience of having their ISIC with them on their 

smartphone. The platform also offers person-

alised and localised benefits and discounts 

from ISIC’s partners around the world.

Additionally, ISIC continues to respond to and 

provide opportunities for student mobility. 

In 2016, The Global Study Awards, our joint 

initiative with the British Council and Study-

Portals, continued to change the lives of stu-

dents, with nine ISIC cardholders receiving 

financial support (£10,000 each) to realise 

their study abroad dreams. Similarly, the 2016 

ISIC Award was granted to ISEP, for its work in 

diversifying the population of students partic-

ipating in study abroad and exchange. 

We continue to responsibly contribute to ad-

vancing youth economic, environmental and 

social development in the countries in which 

we operate. Our ISIC issuers across the globe 

dedicate significant resources to developing 

creative community outreach initiatives and 

technological innovation on a local level. Look-

ing back on 2016, we would like to thank our 

valued issuers and partners for their dedi-

cation, hard work and committed efforts to-

wards our work supporting the global student 

and youth community.

Matt East

Chair, ISIC Association Board

Todd Almeida

Managing Director, ISIC Global Office B.V.

We look to the future with confidence, in the 

firm belief that we are on the right path to 

transform ourselves to the benefit of our 

student cardholders. A cohesive voice and 

strategy is fundamental to our future and in 

the coming years, we will continuously work 

to further enhance, strengthen and integrate 

the ISIC mission in all parts of our operations 

and stay true to our vision of empowering stu-

dents across the world.

April 2017

 Above: Students visit the Cangdong Heritage Education Centre, Kaiping City, Guangdong Province, China.
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Structure

Issuance, distribution 

and management of the ISIC card

The ISIC Global Office manages and co-ordi-

nates ISIC operations at a global level. As of  

31 December 2016, the ISIC card was issued  

in 126 territories via the ISIC distribution 

network made up of Exclusive Representatives 

(ERs), Provisional Exclusive Representatives 

(PERs) and Appointed Offices (AOs).

ISIC issuers

Many of the ERs, PERs and AOs around the 

world that make up the ISIC issuers are involved 

The ISIC card is distributed by an extensive network of ISIC issu-
ing organisations across the globe that is constantly developing 
and expanding. 

1. Exclusive Representative (ER)

Exclusive Representatives (ERs) lead the distribution, promo-

tion and development of the ISIC card within their country or 

territory. ERs issue the ISIC card through their own outlets, 

stores or online, via agents and retail distribution agree-

ments with other organisations such as universities and 

financial institutions. ERs are responsible for the develop-

ment of ISIC in their territory and committed to the ISIC mis-

sion and objectives. Every ER is an ISIC Association member 

and responsible for voting on strategy, policy-making and 

electing the ISIC Association Board. 

In 2016, the ISIC Association membership consisted of 53 ERs.

2. Provisional Exclusive Representative (PER)

As is the case with ERs, Provisional Exclusive Representa-

tives (PERs) have the exclusive rights to distribute the ISIC 

card and are committed to the development of ISIC in their 

territory. The main difference is that PERs are not ISIC As-

sociation members and therefore do not hold any voting 

What is an ISIC ER, PER or AO?
The ISIC distribution network is characterised by a three-tier system

rights. Before being granted full ER status, new ISIC issuers 

must first effectively meet a number of pre-determined tar-

gets and commitments relevant to their market conditions. 

New PERs are appointed via a tender process undertaken 

by the ISIC Global Office. Once the PER has fulfilled the 

agreed targets and commitments, it may commence a pro-

cess to be voted into the ISIC Association as a new member 

and if approved, becomes an ER. 

In 2016, there were 31 appointed PERs.

3. Appointed Office (AO)

An Appointed Office (AO) is a distribution outlet for the 

ISIC card. AOs are either selected by an ER or PER to issue 

the ISIC card within their country or territory, or if a coun-

try does not have a registered ER or PER, then the ISIC card 

is distributed solely through AOs appointed directly by the 

ISIC Global Office. 

In 2016, there were 55 AOs in 42 territories.

in the youth and student travel industry, re-

flecting the founding international travel roots 

of the ISIC card. ISIC issuers are also student 

unions and organisations focussed on youth 

support and development. Increasingly, ISIC 

issuing organisations are companies solely 

committed to the growth and development of 

the ISIC card, dedicating substantial resources 

to ISIC in their territory. An increased number 

of cardholders, stronger brand awareness and 

overall market penetration are witnessed in 

such markets. 

Structure of the ISIC Association

Exclusive
Representatives (53)

Appointed Offices

Provisional Exclusive 
Representatives (31)

Appointed Offices

Appointed Offices 
(55 in 42 countries)

ISIC Association (53 member countries)

(elects)

ISIC Association Board (10 members)

(oversees)

ISIC Global Office B.V.

(supports)

Above (from top to bottom): The ISIC Global Office is situated in the centre of Amsterdam; 
ISIC Lebanon target student shoppers at Beirut Souks; Students participate in university freshers’ week in Malta.

Above: ISIC Association members at the 2016 Annual General Meeting in Toronto, Canada.
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Country Organisation name Website

Australia STA Travel Australia www.isiccard.com.au

Austria STA Travel Austria www.isic.at

Belgium BYSS www.isic.be

Bosnia-Herzegovina Auctus Ngo

Brazil Student Travel Bureau www.carteiradoestudante.com.br

Bulgaria ASAS www.isic.bg

Canada Canadian Federation of Students-Services www.isiccanada.ca

Chile HI Chile www.isic.cl

China Student Life China www.isicchina.com

Colombia Consorcio ISIC Colombia www.isiccolombia.org

Czech Republic GTS Alive s.r.o. www.isic.cz

Denmark KILROY Denmark A/S www.isicdanmark.dk

Dominican Republic Red Comercial Juvenil www.isic.com.do

Egypt Egyptian Student Travel Services www.isicegypt.net

Estonia Federation of Estonian Students Union www.isic.ee

Finland KILROY Finland OY www.isic.fi

France Global Youth & Student Community www.isic.fr

Germany Reisedienst Deutscher Studentenschaften GmbH www.isic.de

Hong Kong Hong Kong Student Travel Ltd www.isic.hk

Hungary Diákigazolvány Kft. www.isic.hu

India STIC Youth Travels www.isic.co.in

Israel ISSTA www.issta.co.il/isic

Japan ISIC Japan www.isic.jp 

Kosovo Pro Youth NGO

Latvia ISIC.lv www.isic.lv

Lebanon Campus Travel www.isiclebanon.com

Lithuania Zigzag Travel www.isic.lt

Luxembourg GSC Luxembourg www.isic.fr/isic-accueil/isic-au-luxembourg

Macau Hong Kong Student Travel Ltd www.isic.hk

Macedonia TA Aurora Tours www.isicmacedonia.com

Malaysia MSL Travel Sdn Bhd www.isic-malaysia.com

Malta National Student Travel Foundation www.maltaisic.com

Mexico Credenciales de Valor SA de CV www.isic.org.mx

Montenegro IUVIA Montenegro

New Zealand NNS New Zealand Ltd www.isiccard.co.nz

Norway KILROY Norway A/S www.isic.no

Peru INTEJ www.isic.pe

Poland Almatur Association www.isic.pl

Portugal Pumpkintreasure LDA www.isic.pt 

Romania Asociatia Pentru Sprijinirea Tinerilor Studentior si Profesorilor (ASYST) www.isic-romania.ro

Russia Sputnik - ISIC www.isic.ru

Serbia IUVIA NGO www.gpa.rs/kartice/isic-kartica 

Singapore NNS Singapore Holding Private Limited www.isic.com.sg

Slovakia CKM SYTS www.isic.sk

South Korea KISES www.isic.co.kr

Sweden KILROY Sweden AB www.isic.se

Switzerland STA Travel Schweiz AG www.isic.ch

Taiwan Kang Wen www.travel934.org.tw 

Thailand STA Travel Co., Ltd www.isic.co.th

Ukraine Future Generation www.isic.org.ua

United Kingdom Student Discount Cards Limited www.myisic.co.uk & www.nus.org.uk/en/nus-extra

USA STA Travel, INC www.myisic.com

Venezuela IVI Venezuela www.ivivenezuela.com

2016/17 ISIC Association members

Name Organisation name Country

Matt East (Chair) GTS Alive Czech Republic

Jan Passoff Student Life China China

Jacob Strømfeldt KILROY Denmark A/S Denmark

Lilian Leclercq Global Youth & Student Community France

Richa Goyal STIC Youth Travels India

Miroslaw Sikorski Almatur Association Poland

Rogério Cardoso Pumpkintreasure LDA Portugal

Miloš Milenković IUVIA NGO Serbia

Michal Bučko CKM SYTS Slovakia

Paul Maine STA Travel Australia Australia

2016/17 ISIC Association Board

Governance

The ISIC Association is a non-profit member-

ship organisation consisting of 53 members 

worldwide and is responsible for the man-

agement, growth and development of the 

ISIC card. New organisation members can be 

appointed each year at the Annual General 

Meeting (AGM).

All ISIC Association members are governed by 

the rules set out in the ISIC Constitution and 

Convention. The Constitution documents the 

rules and principles of the ISIC Association 

and aims to safeguard the rights of all mem-

bers. The Convention sets out the agreed 

rules, practices and use of the ISIC, IYTC, ITIC 

and ISIC Scholar cards. Each ISIC Association 

member organisation has the right to influence 

changes to the ISIC Constitution and Conven-

tion, budgets, and is eligible for nomination to 

the ISIC Association Board.

ISIC Association members are the organisations that hold exclusive representation 
to distribute, promote and develop the ISIC card within their territory or country.  

The Annual General Meeting (AGM)

The Annual General Meeting (AGM) is held 

every year in May before the ISIC Event and is 

the main decision-making body for the ISIC 

Association. Changes to the Constitution and 

Convention, the appointment of new ISIC Asso-

ciation members and election of ISIC Associa-

tion Board members all take place at the AGM. 

ISIC Association Board

The ISIC Association Board consists of 10 

members, each committing to a three-year 

term. There is a staggered term system for   

individual Board members, ensuring that 

during election years, five of the ten Board 

members will continue and the other five of 

the ten seats will be up for election. New 

Board members are elected by ISIC Associa-

tion members at the AGM. The Chair of the 

Board is appointed each year by a vote from 

the ISIC Association Board members.

The role of the ISIC Association Board is to 

oversee the strategy and direction of ISIC op-

erations on an international scale, and guide 

the overall management of the ISIC Associ-

ation. Day-to-day operations, administration 

and decision-making are led by the ISIC Global 

Office, centrally located in Amsterdam, the 

Netherlands. The ISIC Global Office has the 

responsibility to report to the ISIC Associ-

ation Board four times per year, with two oc-

currences coinciding with the AGM and the 

ISIC Event. See page 34 and 35 for more 

information on the annual ISIC Event.

Above (right): ISIC issuers at the 2016 ISIC Event Toronto, Canada. 
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Supporting student mobility is central to the mission and objectives of the ISIC 
Association. With global student mobility reshaping the tertiary educational 
landscape, it has become essential to raise awareness and strengthen the bene-
fits of ISIC at both a national and international level.

Country Total 2016 Country Total 2016 Country Total 2016 Country Total 2016

Argentina 76,869 France 252,505 Lithuania 18,855 Singapore 2,826

Australia 61,049 Germany 107,449 Luxembourg 84 Slovakia 165,572

Austria 117,926 Ghana 234 Macau 3,959 Slovenia 10,248

Belgium 17,515 Greece 1,366 Macedonia 1,227 South Africa 12,901

Bosnia and Herzegovina 1,502 Guatemala 4,391 Malaysia 10,293 South Korea 182,638

Brazil 71,461 Hong Kong 6,599 Malta 565 Spain 63,141

Bulgaria 32,371 Hungary 6,957 Mexico 41,297 Sri Lanka 276

Canada 50,421 Iceland 1,038 Montenegro 1,145 Sweden 5,612

Chile 10,415 India 43,383 Netherlands 8,036 Switzerland 8,023

China 10,631 Indonesia 3,119 New Zealand 7,906 Syria 201

Colombia 8,095 Ireland 2,287 Norway 10,951 Taiwan 100,392

Croatia 684 Israel 18,564 Peru 10,194 Thailand 5,882

Czech Republic 234,212 Italy 4,017 Philippines 620 Turkey 10,937

Denmark 46,267 Japan 26,764 Poland 75,915 Ukraine 15,612

Dominican Republic 15,543 Kenya 1,973 Portugal 113,988 United Arab Emirates 22,418

Egypt 16,362 Kosovo 271 Romania 53,933 United Kingdom 587,822

Estonia 58,587 Latvia 70,687 Russia 122,084 United States 63,215

Finland 23,099 Lebanon 3,170 Serbia 45,900 Venezuela 3,369

Breakdown of card sales figures for Exclusive Representative and Provisional Exclusive Representative markets.

Note: Card sales figures for Appointed Office markets are not included in this table. 12 countries were not able to report their figures in time for tabulation and have thus been omitted from the table.

Market growth

In 2016, global ISIC card orders showed ro-

bust year-on-year growth of +28.6%. The key 

market behind this increase was the United 

Kingdom, driven by an expanded distribution 

co-brand partnership with the National Union 

of Students (NUS). If the UK figures are ex-

cluded, aggregate international ISIC card 

orders in all other markets likewise showed 

strong year-on-year growth of +11.9%. 

 

One primary focus of the ISIC Association in 

2016 has been to ensure the ISIC card evolves 

and adapts to the needs of our mobile-savvy 

student audience. In August, ISIC launched a 

completely new platform for its mobile web 

and smartphone apps. A key innovation was 

the launch of the ISIC virtual ID, which is a dig-

ital representation of the International Student 

Identity Card. This is a first step to gradually 

transition away from plastic (technology) cards 

and give students the convenience of always 

having their ISIC with them on their smart-

phone. See page 32 for more information 

on the ISIC mobile platform. 

Another key initiative during 2016 has been 

the ISIC Gateway City project. Through this 

initiative, the ISIC Association intensified its 

efforts to develop extra benefits and discounts 

in the 29 most-visited and most popular stu-

dent travel destinations around the world. The 

project focus is on ensuring that travelling 

international students have attractive dis-

counts for well-known tourist attractions, 

travel services, accommodation and dining. 

See pages 22 and 23 for more information 

of ISIC cardholder benefits and the everyday 

value proposition for students.

Territory development

It remains the overarching goal of the ISIC As-

sociation to ensure that the ISIC card is made 

available to all students worldwide, whether 

they choose to study domestically or opt to 

study abroad. This objective reflects one of 

the founding principles of the ISIC card to en-

sure the ISIC card reaches “as many students 

as possible in as many countries as possible.” 

The ISIC Association’s territory development 

strategy is increasingly focussed on devel-

oping and strengthening the ISIC presence in 

existing markets where significant growth po-

tential can still be realised. Given ISIC’s near 

global reach, the introduction of ISIC in the 

small number of open territories is generally a 

result of enquiries from parties interested in 

becoming a Provisional Exclusive Representa-

tive (PER) or Appointed Office (AO).

 

Global distribution

In 2016, a newly appointed distributor in 

Greece was awarded PER status based on its 

development plans and resource commitments 

to develop ISIC card sales, and officially grant-

ed the exclusive rights to issue ISIC, IYTC and 

ITIC cards in its territory:

• Greece, Himalaya Travel S.A. 

Likewise, in 2016, ISIC increased its distribu-

tion in the Americas and the Middle East with 

the appointment of four new Appointed Offic-

es in Costa Rica, Ecuador, Honduras and Iraq.

 

As of 31 December 2016, the ISIC card is dis-

tributed via:

• 53 territories with an established 

Exclusive Representative – the ISIC 

Association member organisations

• 31 territories with a Provisional  

Exclusive Representative

• 42 territories with 55 independent 

Appointed Offices

In line with the territory development strate-

gy, the ISIC Global Office will actively engage 

partners to continue to develop the number 

of markets where the ISIC card is available 

in order to support as many students as pos-

sible worldwide. 

Top performing markets in 2016

The top performing market in terms of total 

card sales in 2016 was the United Kingdom, 

having issued the highest volume of cards in 

the calendar year.

The top five performing markets for 2016 

upon calculation of total card issuance were:

1. United Kingdom

2. France

3. Czech Republic

4. South Korea

5. Slovakia

In addition, several markets experienced note-

worthy growth in the number of cards issued 

to students in 2016:

1. United Kingdom 

2. Russia

3. Argentina

ITIC and IYTC

In 2016, the International Teacher Identity Card 

(ITIC) and International Youth Travel Card (IYTC) 

experienced distinct growth in certain geo-

graphical areas.

The top performing markets for total card 

issuance of the ITIC card were:

1. Latvia

2. Slovakia

3. Portugal

The top performing markets for total card 

issuance of the IYTC card were:

1. United Kingdom

2. Australia

3. New Zealand

The top performing markets for total card 

issuance for the Scholar card were:

1. Latvia

2. Estonia

3. Slovenia

See the following pages for 
a breakdown by regionAbove (right): Gateway City project: Cairo, Paris and Hong Kong are identified as popular student destinations. 

Above: Students Shelly Carolsont, Helena Accattatis and Pare Benyathip travel to Barcelona. 
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  Academic co-brand 
  partnership highlights

Why partner with ISIC?

With an extensive network of engaged students in close to 130 countries 

and a strong reputation worldwide, the ISIC Association is a valuable 

partner for commercial, non-governmental and academic organisations 

looking to interact and support students internationally.

ISIC is a trusted and well respected brand that has been supporting 

students for over 60 years and enjoys official endorsements from 

UNESCO and a significant number of international institutions, nation-

al and regional governments worldwide. Partnering with ISIC offers    

access to student, youth and teacher markets around the world.

The partners’ role in the development of the ISIC card

Partnerships are fundamental to the role the ISIC card plays in everyday 

student life. Co-branding with the ISIC card, becoming an ISIC student 

discount provider, supporting the distribution of ISIC cards as an offi-

cial Appointed Office or affiliate are some of the options available to 

prospective partners.

Partnerships

Offering flexible options to suit the needs of prospective partners, the mul-
tifunctional nature of the ISIC card is an asset to any organisation wishing 
to raise its profile with students on both a national and international scale. 

ISIC partnerships can be broadly split into co-brand partners, benefit 

partners, and global and national endorsement partners. 

Co-brand partners: These are higher education institutions, schools, 

student unions, banks, telecom, transport and insurance companies 

that want to provide students an all-in-one card that combines the 

benefits of ISIC with their own branding and services. In 2016, 60% of 

all ISIC cards were issued in cooperation with ISIC co-brand partners. 

Benefit partners: These are organisations and companies that provide 

ISIC cardholders with discounted offers and services at a local, national, 

regional or global level. In 2016, progress was made with multiple new 

partnerships across the globe such as Hard Rock Cafe, MissGuided, and 

BimBimBikes, to name just a few.  See page 22 for further information 

on benefit partnership development in 2016.

Global and national endorsement partners: These are non-govern-

mental organisations that continue to support ISIC on a global and/or 

national level.  See page 24 for a list of ISIC endorsements.   

Co-brand partners

ISIC academic, financial and commercial co-brand partnerships provide students 
with value-added services and access to global discounts with the convenience 
of an all-in-one card. Co-branding continues to be the most popular form of 
card distribution. 

• ISIC Norway signed 44 new academic co-brands through 

its partnership with Folkehøgskolene (FHS). FHS is an asso-

ciation of Norwegian public folk high schools, representing 

a total of 79 schools and approximately 10,000 students.  

• ISIC Portugal teamed up with EDIT, a school 100% dedi-

cated to the areas of digital design, interactive creativity, 

technological development, mobile and digital marketing. 

EDIT was founded and is led by professionals in the digital 

industry and the schools in Lisbon and Porto apply a model 

of innovative and dynamic training, designed to track the 

rapidly changing digital industry. The co-branded cards are 

available to students, teachers and staff from both the 

schools in Porto and Lisbon. 

• ISIC UK teamed up with the National Union of Students 

(NUS) to offer a combined NUS extra and ISIC card to UK 

students. The NUS represents over seven million tertiary 

level students in the UK. The launch of the new co-branded 

card has provided access to both local benefits and interna-

tional offers to hundreds of thousands of new ISIC student 

cardholders in the UK. As a result of this partnership, ISIC 

UK witnessed the highest growth for issued cards in 2016.    

Academic co-brand partnerships

The ISIC card doubles as the official university student card at more 

than 1,000 educational institutions worldwide. In 2016, 43% of all ISIC 

co-branded cards, were issued through academic co-brand partnerships. 

ISIC co-branding allows universities and other educational institutions 

to upgrade their own standard student identity cards to an internation-

ally recognised identity card providing access to thousands of ISIC 

benefits, services and discounts worldwide. Academic co-branded cards 

can include the technology to support electronic payments, or features 

such as controlled campus, library and dormitory access, or class and 

exam attendance monitoring.

Each year, millions of students worldwide enjoy additional benefits 

and services provided through academic, financial and commercial 

co-brands. In 2016, 60% of ISIC cards were issued though ISIC co-

brand partnerships.

What is an ISIC co-brand?

A co-branded card is a unique all-in-one card which combines the ISIC, 

IYTC or ITIC card with a partner organisation’s branding and services. 

The result is a convenient card package that allows cardholders to verify 

their student status and access the partner’s products and services as 

well as ISIC benefits and discounts with one card.

Globally 
recognised 
student I.D.

ISIC 
benefits

Partner 
benefits, 

services and 
branding

Above: Photograph by Efrem Angela, student at Gerrit Rietveld Academie, Amsterdam. 
Above (left to right): Representatives from Generator Hostels and Microsoft present their partnership role to the ISIC community at the 2016 ISIC Event.

Above (left): Examples of Academic co-branded cards. 
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Financial co-brand partnerships

A financial co-brand is an ISIC card that includes a payment function 

as well as the identity and benefit aspects of a standard ISIC card. In 

2016, 39% of all ISIC co-branded cards, were issued through financial 

co-brand partnerships, offering students not only ISIC benefits but a 

safe and secure way to manage their money. An all-in-one card with ISIC 

provides numerous advantages for partner banks. • ISIC Hungary teamed up with EFOTT, Hungary’s largest 

student festival held annually in July at the lakeside resort 

of Velence. Student cardholders attending the festival had 

the opportunity to purchase ISIC-EFOTT co-branded week-

ly tickets and get free transport to the festival on ISIC- 

branded buses. 

• ISIC Russia launched Troyka, a co-branded transport card 

developed in collaboration with the Moscow Department of 

Transport. The three co-branded cards now available are: 

ISIC-Troyka, ITIC-Troyka and IYTC-Troyka. The cards can be 

used across all public transport in Moscow including Mos-

cow regional trains, the airport shuttle trains, at city bike 

rentals and the Moscow zoo and planetarium.

  Commercial co-brand 
  partnership highlights

Commercial co-brand partnerships

Due to the wide range of technology options available when partner-

ing with ISIC, commercial co-brand partnerships cover a diversity of 

activities and industries. ISIC commercial co-brand partners include 

transport providers, youth hostels, student insurance providers and 

student societies. In 2016, 18% of all ISIC co-branded cards, were issued 

as ISIC commercial co-brands.

ISIC and Mastercard

The ISIC Association and Mastercard have been partners since 2007, 

and cooperated in launching more than 2.7 million ISIC Mastercard 

branded card programmes worldwide. ISIC Mastercard programmes 

combine the global identity and student benefits associated with        

the ISIC card with the credit, debit or prepaid payment services of    

Mastercard and its partner banks.

• ISIC Argentina strengthened its partnership with Banco 

Galicia and intensified promotion of the ISIC financial 

co-branded debit card ‘Tarjeta de débito Galicia MOVE’, 

which operates as a combined debit and ISIC card. In 2016, 

ISIC Argentina announced that the ISIC MOVE card will 

continue to offer zero banking administration costs. Dur-

ing the summer season in Argentina, the bank used TV, 

newspapers, radio and advertising on public transport to 

promote the card. Banco Galicia is one of the largest banks 

in the country and the ISIC MOVE card is a great way for 

students to not only use their ISIC card but also keep their 

banking costs to a minimum.

• ISIC Armenia teamed up with Converse Bank to launch 

the Visa ISIC card. The card combines the wide range of 

services offered by the Visa International payment system 

with the worldwide discounts offered through the ISIC 

card. The Converse Bank Visa ISIC card can also be used 

with mConverse, Armenia’s newest and first mobile bank-

ing and payment application.

• ISIC Australia launched a financial co-brand with Westpac 

Australia. Westpac is one of the ‘big four’ banks that dom-

inate the Australian banking industry. Under the partnership, 

Westpac is offering a co-branded ISIC or IYTC card to all 

eligible customers opening a Choice Account (a dedicated 

account for students and youth). 

• ISIC Russia in collaboration with JSC Federal Passenger 

Company (FPC), Gazprombank and Mastercard launched a 

new co-branded ISIC bank card. The card has contactless 

payment functionality and provides students with 25% off 

domestic travel in the trains of JSC FPC.

   Financial co-brand 
  partnership highlights

Above: Examples of ISIC financial co-branded cards.
Bottom (left to right): Dan Balistierri Vice President of Enterprise Partnerships at Mastercard presents to the ISIC community at the 2016 ISIC Event;
Financial co-brand promotional imagery from ISIC Russia (Gazprombank), and ISIC Argentina (Banco Galicia).

Above (left): Examples of ISIC commercial co-branded cards.
Bottom (left to right): 2016 EFOTT student festival in Hungary; Marketing material for the ISIC-Troyka co-branded card.

For more information contact 
sales@isic.org
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• ISIC Nigeria reported on signing a major benefit partner in the 

telecommunications industry in 2016. Under the agreement, 

ISIC cardholders receive a 5% discount every time they re-

charge their mobile phone, through a pre-paid service. Aiming 

to make student life more affordable in Nigeria the team also 

secured discounts with Kobis Foods and Terra Kulture in 2016.

• ISIC Russia launched a new benefit programme in cooperation 

with S7 Airlines, the largest domestic carrier in Russia which 

also flies internationally and is a oneworld alliance member. 

When Russian ISIC cardholders join the S7 Priority pro-

gramme, they are entitled to receive an additional 300 bonus 

miles each year. The project was announced on the airline’s 

website and in the August issue of their in-flight magazine. 

• The United States partnered with third-party student benefit 

supplier Abenity in order to provide greater access to services 

for students across the country. The size of the United States 

has made it challenging to support students across the entire 

country. Through this partnership, students across the country 

now have access to tens of thousands of online and retail.  

    Local benefit partnership highlights

• ISIC Finland and the Finnish student service Frank announced 

the country's first ever national discount on groceries for stu-

dents. From January 2016, all ISIC cardholders receive a 5% 

discount across all 615 stores of Lähikauppa, Finland’s third 

biggest grocery retailer. The discount received wide acclaim 

and was published in over 10 major national newspapers. The 

discount has also been promoted by national and local student 

unions, and by student bloggers.

• ISIC Greece focused on expanding its student benefit portfolio 

and secured some fantastic offers for students vacationing in 

Greece in 2016. Teaming up with ferry and train operators re-

sulted in student discounts on ferry trips to the Greek islands 

and train routes between Athens and Thessaloniki.   

• ISIC India partnered with leading airline Emirates in 2016 to of-

fer cardholders exclusive airfare discounts. ISIC cardholders now 

receive up to 15% off tickets to all destinations that originate 

from India. Emirates joins a growing list of ISIC benefit providers 

the Indian team secured over the year. Given the size of the coun-

try, the team decided to focus on key alliances that have a nation-

al online presence. ISIC India reported on contracting benefit 

discounts with Pizza Hut, Looks Salon, White Knight Ventures and 

Live Bindaas, all helping establish a nationwide brand presence.

Global benefit partnerships operating in 2016 

   

Multi-regional benefit partnerships operating in 2016

• The ISIC Global Office signed a partnership agreement with 

Eurolines in 2016. Eurolines is an association of independ-

ent European coach operators offering Eurolines branded 

scheduled services to over 600 European destinations. The 

aim of the agreement between ISIC and Eurolines is to 

extend existing local partnerships by establishing a multi- 

country offer. Effective from 4th April 2016, ISIC and ITIC 

cardholders are entitled to 10% off the price of a Eurolines 

pass which provides access to 50+ cities in Europe.

• Also in 2016, the ISIC Global Office teamed up with Hard 

Rock Cafe. ISIC cardholders now receive up to 20% off their 

bill in selected restaurants across Europe, and up to 10% 

off their bill in selected restaurants in the United States. 

Notably, the partnership agreement includes the sharing of 

top-line benefit usage data sorted by restaurant location.  

This is a fantastic addition to the benefit partnership agree-

ment, as it will allow the ISIC Global Office to measure and 

analyse the usage and value of the benefit.

  Global benefit 
  partnership highlights

Above: Global benefit partners Hard Rock Cafe and Eurolines launched exclusive ISIC discounts in 2016.

Benefit & discount partners

Developing and strengthening ISIC ben-
efit & discount partnerships is a key to 
keeping ISIC attractive and relevant to 
modern-day cardholders.

ISIC benefit & discount partnerships

ISIC benefit partners are organisations and companies that provide ISIC 

cardholders with discounted offers and services at a local, national, 

regional or global level. ISIC cardholders currently have access to over 

150,000 benefits and discounts across the world. ISIC student benefits 

extend anywhere from entertainment, mobile communications, software 

and travel to food, retail, museums, attractions, educational courses 

and sports activities. 

Benefit & discount partnership development

The ISIC Global Office and ISIC issuing organisations are continuously 

working to increase the number of attractive benefits and discounts 

available to cardholders. In 2016, in an effort to further support stu-

dent mobility, the ISIC Association focussed strongly on providing more 

benefits for the inbound student traveller. 29 international cities in 24 

countries were identified by market research and selected as key stu-

dent destinations to focus on. Benefit development in these “gateway 

city” destinations centred around securing partnerships with popular 

tourist attractions, activities, restaurants and public transport provid-

ers. As a result of this initiative, 850 new and upgraded benefits were 

made available to cardholders, in the 29 student destinations in 2016.

The promotion of ISIC benefits

Local offers are often translated and promoted through specific coun-

try websites. All international and local student benefits are stored in 

Benefit Manager (BM), an application in the ISIC Hub back office soft-

ware suite, where all ISIC data is stored. The offers are then promoted 

through www.isic.org which had 1.3 million unique views in 2016. The 

launch of the ISIC global app in August 2016 provided benefit partners 

with even greater exposure.

See page 32 for more information on ISIC online and digital initiatives.  

Above: Photograph by Efrem Angela, student at Gerrit Rietveld Academie, Amsterdam. 
Left to right: ISIC Finland secures national grocery discount;  ISIC Russia launches new benefit programme with S7 airlines.
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International recognition and endorsement partners

The ISIC card’s reputation and longstanding role in student culture is acknowledged 
through the endorsements and recognition the card has received from respected 
international organisations as well as national and regional governments worldwide. 

• Secretaría de Turismo de la Provincia de Buenos Aires, Argentina

• Institute of Health and Nursing Australia (IHNA), Australia

• National Sports Academy, Bulgaria

• Canadian Federation of Students (CFS), Canada

• CD: National Railway, Czech Republic

• Danske Studerendes Fællesråd (DSF), Denmark

• Ministry of Culture, Egypt

• Estonian Teachers Union, Estonia

• The Union of Finnish Upper Secondary School Students  

(SLL), Finland

• Centre Régional Information Jeunesse (CRIJ), France

• Industrial Union of Metalworkers (IG Metall), Studentenwerk 

Göttingen, ver.di, Germany

• Icelandic National Commission for UNESCO, Iceland

• Delhi University Student Union (DUSU), India

• Ministry of Culture and Tourism, Indonesia

• City Council of Rome, Italy

• Ministry of Education, Kenya

• Riga City Transport Department, Latvia

• Ministries of Culture and Tourism, Lebanon

• Ministry of Education and Science, Lithuania 

• Heritage Malta: Agency for Museums and Cultural Heritage, Malta

• Tourism Malaysia, Malaysia

• Netherlands National Commission for UNESCO, Netherlands

• Norwegian National Commission for UNESCO, Norway

• Andean Community, Peru

• International Federation of Medical Students’ Associations  

(IFMSA), Poland

• Association for the Support of Youth, Students and Teachers 

(ASYST), Romania

• Ministry of Culture, Russia

• Ministry of Education, Science, Research and Sport, Slovakia

• Zavod Ypsilon: Institute for the Development of Youth  

Culture, Slovenia

• Ministry of Education, Sri Lanka

• Swedish National Commission for UNESCO, Sweden

• National Union of Syrian Students, Syria

• Ministry of Tourism, Turkey

Examples of endorsements and strategic co-operations

Partnerships developed with government entities, student unions, youth 
organisations and travel and cultural bodies are core to the growth and 
recognition of the ISIC card. Working alongside such entities allows ISIC 
issuing organisations to develop additional tangible initiatives that will 
have a positive and lasting impact on students in their territory.

Partnership with UNESCO
Since the early years of the ISIC card, the United Nations Educational, 
Scientific and Cultural Organization (UNESCO) has been involved in 
its development, leading to an official endorsement in 1968. UNESCO 
recognised the ISIC card as the only internationally accepted proof of 
full-time student status and a unique document encouraging cultural 
exchange and international understanding. 

Over the past several years, the ISIC Association and UNESCO have con-
tinued to work together promoting youth development and civic engage-
ment. There are exclusive ISIC student offers at UNESCO World Heritage 
sites in Finland, Germany, Hungary, Malta, Peru and Spain giving students 
the opportunity to learn the value of preservation and gain cultural heritage 
awareness. The ISIC Association also launched two photo competitions 
to celebrate the 8th and 9th UNESCO Youth Forums in 2013 and 2015. 

ISIC global endorsement partners

 
  
 

National endorsement highlights in 2016
ISIC Slovakia signed a Memorandum of Cooperation (MOC) with the 
Student Council for Higher Education in Slovakia. The student council is 
formed by student representatives from all universities within the 
country. The main objective of this mutually beneficial cooperation is to 
actively support and assist university students throughout the entirety 
of their student life.

ISIC Lebanon signed two official endorsements in 2016. One with the 
Lebanese Ministry of Tourism and the other with the Lebanese Ministry 
of Culture. Both endorsements officially declared that the ISIC card 
is approved, supported, and endorsed by the UNESCO as a unique 
document for student travel and cultural exchange. The endorsement 
letter was formulated at ISIC Lebanon’s request in both the Arabic and 
English languages. 

Above: 2016 Global Study Awards winner, Roberta Jean-marie Magoba, Uganda. 
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“I believe that the world is an oyster in terms 
of opportunities; and just when I decided to inch 

forward towards the pearl, the Global Study Awards 
brought me many steps closer to the process of 

reaching my dreams. In the future, I hope to give the 
world the gift that this award has given me.”

Aparajeeta, India, autumn 2016 award winner, studying MSc 
Agricultural Sciences in the Tropics & Subtropics, in Germany

“Only by exposing ourselves to multiple 
cultures do we learn to appreciate a variety of 

values and identify our own positions in the world. 
The Global Study Awards opened another door 

for me to embrace diversity and promote 
mental health literacy worldwide.”

Ho Wing, Hong Kong, autumn 2016 award winner,
studying for a PhD in Experimental Psychology, in the UK

The Global Study Awards

Opportunities for cultural exchange and travel are increasing for many students 
around the world. However, the rise of student mobility comes with considerable 
costs and dilemmas for the millennial student. 

The Global Study Awards aim to encourage 

more students to study abroad, explore new 

cultures, further intercultural understanding 

and positively contribute to a global society. 

Designed to support the rising cost of student 

mobility, the ISIC Association’s Global Study 

Awards campaign, in collaboration with British 

Council IELTS and StudyPortals, continued to 

change the lives of students from around the 

world in 2016.

Since the Global Study Awards launched in 

2015, nine students have received financial 

support (approx. £10,000 each) to realise 

their study abroad dreams. The awards are 

designed to support highly motivated and   

talented individuals who can actively demon-

strate their potential to contribute to society 

through their studies, a strong commitment 

to developing their career, and a sincere inter-

est in increasing intercultural understanding 

and exchange.

Each award is merit-based, aimed at students 

above 18 who plan to enrol in a full-time under-

graduate or postgraduate programme in any 

country worldwide. In 2016, winners were se-

lected from Austria, Germany, Hong Kong, India, 

Kenya, Malaysia, Palestinian territories, Taiwan 

and Uganda, and these students took up cours-

es in Australia, Germany, Greece and the UK.

The £10,000 available for each award is used 

to cover tuition fees, and are directly remitted 

to a winning student’s university of choice. If 

the tuition fee is lower than £10,000, the re-

maining amount can be used to cover living 

expenses for up to 52 weeks during the studies.

Right (top to bottom): StudyPortals and ISIC meet 2016 Global Study Award winner Jürgen Stolzlechner; 
Tanguay Perrichot from the British Council and Miriam Omar at the 2016 EAIE Conference.

For more information contact 
communications@isic.org

“Understanding and appreciating the way other 
people with different cultures live and sustain 
themselves plays a huge part when it comes to 

sustaining environmental resources. Being a winner 
of the Global Study Awards allows me to further 

my dream, with new opportunities and doors 
hopefully opening for my future career.” 

Elyem, Germany, spring 2016 award winner, studied 
MSc Geographical Information Systems, in the UK   2016 GLOBAL STUDY     

  AWARDS IN A NUTSHELL

•  120,000+ student
  applications received 
  from 190 countries

•  £90,000 prize fund
  awarded to 9 students

•  9 different areas of study
  selected at 3 different

  tertiary education levels

•  4 study abroad
  destinations chosen at 9   

  different universities

The global campaign will carry on into 2017, 

when it will see another six awards of up to 

£10,000 given to students around the world.

Above: Global Study Awards winner, Roberta Jean-marie Magoba on her 2016 study abroad trip in Australia (top);
 Elyem Elma and friends on her study abroad trip in the United Kingdom (right).

Above: 2016 Global Study Awards winners; Jieh-Hen Tsung, Miriam Omar, and Jürgen Stolzlechner.
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Community outreach

Connecting to the local student community is a major focus for ISIC issuing 
organisations around the world. Each location is unique and local knowledge is 
key to engaging existing and prospective cardholders.

Throughout 2016, ISIC issuing organisations around the world under-

took several creative community outreach activities in support of local 

students, from university roadshows and competitions, to magazines, 

fundraisers and career guidance events. 2016 saw a number of initia-

tives around the world, including, but not limited to:

Campus Roadshows

ISIC Brunei focused on spreading awareness of ISIC to the local student 

population. The team in ran an ISIC information day at the Institute of 

Brunei Technical Education (IBTE), Pusat Latihan Mekanik. Throughout 

the year ISIC Brunei made regular visits to IBTE, conducting talks, inter-

active activities and Q&A sessions with its students. In 2017, the team 

is planning to extend its roadshow to other institutes nationwide along 

with revisiting the IBTE campuses for the new intakes.

Establishing and revisiting relationships with universities continued to 

be an important strategy for ISIC Lebanon. During September 2016, 

the team revisited the American University of Beirut (AUB) and the 

Lebanese American University (LAU) and organised informational and 

promotional stands at both universities. The team reported that these 

stands were a fantastic tool for driving community engagement and 

increasing brand awareness, recognition and distribution, with over 400 

ISIC cards being issued during the four-day university campus roadshow.

Raising awareness through sport

ISIC Portugal sponsored ‘Corrida Saúde + Solidária’, an annual Health 

and Peace run, organised by the Student Association from Lisbon’s Fac-

ulty of Medicine. The objective of the run is to raise health awareness. 

In addition to sponsoring the event, ISIC Portugal hosted ISIC drills 

and training sessions for participants six weeks prior to the run. Host-

ing ISIC drills was a great way to raise awareness of ISIC and reinforce 

a positive brand image.

Football (soccer) is a passion for many people around the world and 

Cameroon is no exception. In January, ISIC Cameroon, formed and spon-

sored an ISIC football club. This creative marketing initiative was 

designed to promote the benefits of ISIC throughout the national 

territory of Cameroon and proved popular with both men and women 

in the country. Regional exposure through sponsorship is a fantastic 

tool for promoting brand awareness. Since its inception, ISIC Cameroon 

FC has won two trophies, at regional tournaments in the North-West 

Region of Cameroon.

Student campaigns

To keep their benefit providers engaged with the ISIC brand, ISIC in 

Australia and New Zealand ran a ‘12 days to Christmas’ Campaign. 12 

benefit providers sponsored prizes for this campaign and it was pro-

moted through the local ISIC social media channels, the newsletter and 

website. Marketing campaigns such as these are appealing to benefit 

providers due to the product promotion and it represents a fantastic 

marketing strategy for enticing new ISIC cardholders.

In October 2016, ISIC Portugal, in collaboration with Brussels Airlines 

and Hostelworld developed the marketing campaign 'Shipping YOU off 

to Belgium'. The competition was targeted at ISIC cardholders and fo-

cused on promoting student travel and the advantages of having an ISIC 

card. The prize was a trip to Belgium, which included a two-night stay 

at the Sleep Well Youth Hostel. During the contest, ISIC Portugal expe-

rienced a 43% increase in fans on its Facebook page. The two winners of 

the competition, Filipa Silva and Cátia Bandeiras, travelled to Brussels 

in December, and documented their trip through their personal blogs.  

To mark the start of the academic year, ISIC Slovakia prepared 

a creative coupon booklet for new and returning students. 

The 60 discounts on offer in the booklet had a monthly va-

lidity and was given to every student with a valid ISIC card. 

The discount coupons covered all areas of student life, such 

as: food, cosmetics, books, stationery, electronics, apparel, 

shoes, travel, cinemas, theatre and water/thermal parks. 

The team reported that these types of campaigns not only 

help to sell ISIC cards and revalidation stickers, but also 

educate students on the benefits of the ISIC card.

Sustainability and conservation

In 2016, ISIC China teamed up with The Cangdong Heritage Educa-

tion Centre to promote student volunteer abroad opportunities at the 

UNESCO cultural Heritage site in Kaiping City. The aim of the event is 

to bring young people from all over the world together into a classic 

rural Chinese village in Southern China, to have them experience local 

heritage culture and conservation.

Above: The female ISIC Cameroon football squad prepare for a match. Above: Filipa Silva and Cátia Bandeiras, winners of 'Shipping YOU off to Belgium' competition (top); ISIC Slovakia's coupon booklet (top right); 
Bottom (left to right): Spreading awareness of ISIC in Brunei; Members of ISIC Cameroon FC celebrate their win; Students at Cangdong Heritage Education Centre.



2016 ISIC Association Annual Report32 33

“ISIC represents the global 

student community and, as such, 

we want to be an innovator and 

early adopter in facilitating the 

digital wallet for students. The 

student demographic is embracing 

new mobile technologies more 

enthusiastically than any other 

age group. Offering an ISIC virtual 

ID will increase convenience for 

our student cardholders and enable

 a greater range of value-added 

services for them to enjoy.”
James Tjan

Senior Product Manager Mobile at ISIC

Online & digital initiatives

The Pew Research Center reported in 2015 

that “85 percent of millennials aged 18 to 29 

own smart phones”. In 2016, significant effort 

was put into developing both local and global 

IT infrastructures to ensure ISIC Association 

members around the world can connect, support 

and interact with students anytime, anywhere 

across multiple devices and digital communi-

cation channels.

Launch of the ISIC mobile platform 

and ISIC virtual ID

In August 2016, the ISIC Association in collab-

oration with mobile enterprise solutions and 

services provider DMI launched the ISIC mobile 

platform, consisting of iOS and Android apps 

and a mobile website. Created for the global 

student community, the ISIC mobile platform 

has simplified the identity verification process 

through the new ISIC virtual ID. 

Considerable time and investment has been 

put into developing robust security features to 

ensure student details remain protected and 

secure. The platform also offers personalised 

and localised benefits and discounts from 

ISIC’s partners around the world. At the end of 

December 2016, the ISIC global apps and mo-

bile website had been launched in 47 countries 

and were available in three languages: English, 

Slovakian and Spanish. 

The ISIC mobile platform enables better track-

ing of user preferences and behaviour, which 

is vital to understanding the needs of student 

cardholders. In 2016, the most viewed ISIC 

student discount on the ISIC mobile platform 

was a 10% discount for ISIC cardholders on the 

Eurolines pass.

As new digital trends around social media, mobile devices, cloud computing and 
data storage emerge, it is vital for the ISIC Association to be visible, responsive 
and connected to our technically savvy student audience.

To meet their issuing obligations, each ISIC organisation is required 

to establish and regularly update an engaging ISIC country website, 

tailored to the needs of the local student population and partners. 

In 2016, a number of ISIC issuing organisations across the world 

increased development of online and digital initiatives to cater to 

their local student population. New developments in 2016 included:

• ISIC Czech Republic improved its website in spring 2016, as a 

result of research conducted on Search Engine Optimization 

(SEO). The upgrades were based on the recommendations that 

arose from external website analysis, and the changes will help 

drive traffic to the website and ease user navigation. Addition-

ally, ISIC Czech Republic launched ISIC Check, a new application 

and contactless card reader for benefit providers that allows 

electronic verification of ISIC, ITIC and IYTC cards at points of 

sale. Cards with an RFID chip can now be instantly verified by 

passing them close to the reader. This technology greatly im-

proves upon the old process of manually checking cards through 

typing card serial numbers into the application. ISIC Check has 

been optimised for devices with touch screens like POS terminals 

and tablets, and the first 150 readers were distributed among 

the most important benefit partners in 2016.

• ISIC France launched a new app similarly named 

ISICheck. But in the French context, ISICheck is an 

innovative crowdsourcing application, where ISIC 

cardholders find their own discounts and then login 

to the app and “check” the discount, in effect creating 

the benefit themselves. For this, a predetermined 

micropayment from ISIC France is deposited to the student’s 

user account. Once the student discount is processed, a new 

POI is automatically created on ISICheck with the details of the 

discount and a sticker and brochure is sent to the discount pro-

vider. The team reported that over 1,200 local student dis-

counts were collected in the first month of the app’s launch.  

• In 2016, ISIC Lebanon launched a number of competitions via 

Facebook. Facebook continues to be a powerful channel to use to 

connect with students in Lebanon and teaming up with benefit 

providers is a fantastic means to acquire sponsorship for compe-

tition prizes. ISIC Lebanon did just that, and during the summer, 

joined forces with C&F (the largest cosmetics and fragrances com-

pany in Lebanon). In this competition, participants had to guess the 

name of the perfume bottle for a chance to win a $75 voucher. The 

team reported that social media competitions continue to help 

tremendously in driving market recognition across the country.

    Territory highlights

• ISIC Portugal launched its new website in 2016. Designed to 

give users a smoother experience, the website has an attractive 

new layout that targets its young audience. New discount cat-

egories have been created and a search engine is available to 

make browsing and searching easier. ISIC partners are high-

lighted on the breadcrumb bar, so any institution or brand 

interested in establishing a partnership with ISIC or becoming 

an ISIC co-brand partner can contact the organisation directly 

through this page.

• In 2016, ISIC Russia worked hard on 

growing their Instagram followers 

during the summer and now have 

over 14,000 subscribers. ISIC Russia 

uses this account to promote new 

discounts and give travel tips and 

ideas to their fan base. The account 

is being managed by a student who 

likes to travel and blog. The team 

in Russia reported 30% of the on-

line sales of standard ISIC cards 

coming through this channel dur-

ing the summer months.

• ISIC Sri Lanka, with the support of its partners, launched three 

Facebook competitions in early 2016 to drive student engage-

ment. Kicking off January with the Guess and Win Competition 

in collaboration with benefit partner Subway, the team launched 

a digital art competition in February, where participants posted 

creative work on the Facebook page. In March, the Groove N 

Move Competition launched, which asked participants to sub-

mit short clips of their best dance moves with prizes from the 

Paddington Cafeteria.

For further information, please contact 
itsupport@isic.org

Improvements to card issuing

In 2016, the ISIC Global Office discontinued 

the ISIC card issuing and printing application 

ISIC CardMaster. Card issuing is now done 

through the ISIC Hub, the central point for ISIC 

data storage and reporting. Streamlining card 

issuing by moving it to the ISIC Hub has re-

sulted in faster issuing and production times. 

ISIC issuers can now manage points of sale, 

users and stock, print cards or labels, and issue 

cards directly through the ISIC Central Card-

holder Database (CCDB).

Above: James Tjan Senior Product Manager Mobile at ISIC updates the community at the 2016 ISIC event (centre top); 
The ISIC virtual ID (centre bottom); Flyer for the ISIC global app (right).

Above: Nadezhda Zaytseva, student intern at ISIC Russia, and images from the country's Instagram account (top right);
ISIC France's crowdsourcing application ISICheck (left); Examples of marketing materials from ISIC Sri Lanka (bottom right).
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ISIC Award

The ISIC Award recognises and rewards organ-

isations and initiatives working on a global 

scale to reduce social, economic and cultural 

barriers and increase access to education. The 

ISIC Award has been awarded annually as part 

of a special ceremony during the ISIC Event, 

with the award winner receiving a €10,000 

financial contribution to support the continu-

ation of their outstanding work. 

The ISIC Award was created on the belief that 

education is a fundamental right for all and has 

the ability to help facilitate intercultural di-

versity and understanding and promote global 

stability. Mastercard has been the official 

sponsor of the ISIC Award since its inception 

in 2011, and the award winner is determined 

by the ISIC Association members. The ISIC 

Award accentuates the core role the ISIC 

Association plays in assisting both individuals 

who are currently studying, as well as those 

people who aspire to participate and excel in 

higher education but are restricted by social, 

economic, cultural and physical barriers.

ISIC Event & ISIC Award

The ISIC Event is a platform for collaboration, crea-
tivity and interactivity which delivers greater inno-
vation, engagement and improved student benefits 
to the world of ISIC. 

Above: Participants at the 2016 ISIC Event (top); International Student Exchange Programs (ISEP) is recognised as the 2016 ISIC Award winner (right);
Bottom left (top to bottom): Arianna Hatchett, Senior Marketing Associate, Latin America & North America at from The Economist; 

ISIC Issuers at the 2016 ISIC Event; Jodie Kilian braves the CN Tower EdgeWalk as ISIC Event quiz prize winner.

For more information, please contact 
events@isic.org

Each year leading global partners involved in 

the student market worldwide participate in 

the ISIC Event. First held in Tallinn, Estonia in 

2011, the annual ISIC Event is a significant 

point in the calendar for the ISIC community. 

The event provides opportunities for the 

entire global ISIC distribution network, ISIC 

global benefit partners, endorsement part-

ners, and student organisations, to share their 

expertise and ideas to inform best practices 

for the future.   

The ISIC Event takes place on a different con-

tinent each year, in a country that showcases 

an important aspect of the ISIC’s history or 

development. The 2016 ISIC Event took place 

in North America, with Toronto, Canada host-

ing the event from 10 - 12 May. Heralded as 

one of the most multicultural cities in the 

world, Toronto is home to multiple universi-

ties and colleges that cater to thousands of 

international students - making it a fitting 

place to host the ISIC Event!

The intensive 2016 Event Programme, centred 

around the theme, Power of the Past, Force of 

the Future, with keynote speakers from the 

digital marketing and sales industry. ISIC Issu-

ing organisations representing 68 different 

countries, along with global benefit and strate-

gic partner representatives participated in the 

three-day event. The programme was designed 

to provide ample opportunities for delegates 

to share knowledge and key business learn-

ings, with open sessions covering topics in-

cluding academic co-brands, student benefits 

and discounts portfolio development, mobile 

technology, and data analytics. Diverse pre-

senters offered expert viewpoints on the in-

ternational student market throughout the 

event, with speakers representing AIESEC, 

British Council IELTS, Generator Hostels, 

Mastercard, Microsoft, Tuxedo, and UNESCO. 

Additionally, in response to requests for fur-

ther professional development from the ISIC 

community, two ISIC Bootcamps were held the 

day after the event on the topics ‘Online Card 

Sales’ and ‘Financial Co-branding’. ISIC Boot-

camps are designed to give participants 

deeper insight into the vital areas of ISIC 

distribution and development. These sessions 

are led by external speakers, staff from the 

ISIC global office and experienced ISIC issuers 

from successful ISIC territories who can pro-

vide country specific case studies.

“I’ve attended two ISIC events 

and have found them to be really 

useful. Not only are the delegates 

incredibly friendly and welcoming 

but they are also interested in 

discussing and developing 

ideas. Definitely a great 

opportunity to talk!”
Mike Welch, Global Operations Manager, 

Teaching Centres - British Council

2017 ISIC Event: Berlin, Germany

Berlin, Germany has been selected as the host 

city for the 2017 ISIC Event. This vibrant, iconic 

and multi-cultural European city boasts mul-

tiple universities, with international students 

making-up almost 16 percent of the students 

at Berlin’s higher education institutions. The 

2017 ISIC Event will take place from 16 – 18 

May 2017 and the event programme will con-

tinue to have a strong focus on training and 

workshops for ISIC issuers, as well as addi-

tional opportunities for networking with par-

ticipants and partner representatives from 

the ISIC community. 

“ISEP is honored to receive this recognition on behalf of our member 

institutions across 54 countries. Together, we share the common value of 

building a more peaceful, just and inclusive world through international 

understanding. ISEP pledges to use this award to advance our work in 

creating excellent international opportunities for a diverse group 

of talented young students from around the world.”
Dr. John Lucas, President and CEO, ISEP

2016 ISIC Award winner – International 

Student Exchange Programme (ISEP)

As part of a special ceremony, held at the CN 

Tower in Toronto during the 2016 ISIC Event, 

ISEP was presented the 2016 ISIC Award. The 

organisation was selected by the ISIC commu-

nity to receive the award for its work in diver-

sifying the population of students participat-

ing in study abroad and exchange. 

Dr. John Lucas, ISEP’s President and CEO, was 

in Toronto to receive the award. In his remarks, 

Lucas thanked ISIC for its commitment to 

raising the profile of diversity and access initi-

atives as an important role that organisations 

can and should play in mobilizing students.

Left: The CN Tower, Toronto, the venue for the 2016 ISIC Award Ceremony.
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Amounts in Euros (EURO)

2015 2016

Other operating income 70,000 75,000

Other external expenses (75,133) (81,958)

Profit/(Loss) before financial items (5,133) (6,958)

Financial income 13,162 10,324

Financial expenses (200) (1,040)

Profit/(Loss) for the year 7,829 2,326

Above: Student Shelly Carolsant at Yosemite Park.

Financial activities

The ISIC Global Office, in collaboration with 
the ISIC Board, is responsible for the prepara-
tion, integrity, and presentation of the ISIC 
Association published financial statements. 

At the end of 31 December 2016, the ISIC Asso-
ciation remains in a healthy financial position, 
with cash reserves totalling €1.795 million 
and reduced receivables.

Pursuant to its non-profit organisation prin-
ciples and objectives, it is the practice of the 
ISIC Association to include any surpluses from 
ISIC card operations in the reserves of the ISIC 
Association. Alternatively, any surpluses made 
are applied towards projects that benefit the 
development of the ISIC card and student 
community on a global scale, such as interna-
tional student research or IT projects to support 
benefit search functionality for all cardholders.

Each year the annual ISIC Association budget 
is prepared by the ISIC Global Office B.V., in 
collaboration with the ISIC Board. The budget 
for the following financial year (1 January to 31 
December) is presented to all ISIC Association 
members two months before the start of the next 
calendar year and approved by electronic voting. 

How is revenue generated?
Revenue for the ISIC Association is generated 
by the annual service fee charged to all ISIC 
issuing organisations for each card ordered. The 
ISIC Pricing Model, valid for all Exclusive Rep-
resentatives and Provisional Exclusive Repre-
sentatives, determines the service fee paid (in 
Euro) per ISIC, IYTC or ITIC card in each indi-
vidual territory. Based on a set of 12 different 
ISIC service fees, the pricing model is designed 
to reflect local market income levels, with each 
level tied to a pre-defined range of per capita 
‘Purchasing Power Parity’ levels in a territory 
as defined by the International Monetary Fund 
(IMF), and assessed on the GDP PPP (Gross 
Domestic Product at Purchasing Power Parity 
per capita). Spanning the 12 different fee 
levels, the pricing model is transparent, while 
at the same time taking into consideration 
the widely varying student purchasing power 
in the multiple territories around the globe 
where cards are issued.

Income Statement for the financial year 1 January - 31 December 2016

Amounts in Euros (EURO)

2015 2016

Assets

Investments in subsidiary 18,000 18,000

Fixed Assets 18,000 18,000

Receivables 628,026 452,400

Cash at bank and in hand 1,617,603 1,795,755

Current Assets 2,245,629 2,248,155

Total Assets 2,263,629 2,266,155

Liabilities and Equity

Retained Earnings (Equity) 2,255,630 2,257,955

Short term liabilities 8,000 8,200

Total Liabilities 8,000 8,200

Liabilities and Equity 2,263,630 2,266,155

Balance Sheet - Year ended 31 December 2016

Audited accounts
The financial statements have been audited by an independent accounting firm, PricewaterhouseCoopers, which was given unre-
stricted access to all financial records and related data. 

The 2016 financial figures have been mutually agreed by the ISIC Association Board and PricewaterhouseCoopers and will be 
presented to the ISIC Association membership at the 2017 Annual General Meeting. 
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ISIC issuing organisations worldwide

Argentina 
Socialnet
www.isic.com.ar

Armenia
MGA Continent
www.isic.am

Australia
STA Travel Australia
www.isiccard.com.au

Austria
STA Travel Austria
www.isic.at

Bangladesh
GTS Alive ME DMCC 

Belgium
BYSS
www.isic.be

Bolivia
Ciudad Mundo
www.isicbolivia.com

Bosnia-Herzegovina 
Auctus Ngo
office@gpa.rs

Brazil
Student Travel Bureau
www.carteiradoestudante 
.com.br

Bulgaria
ASAS
www.isic.bg

Canada
Canadian Federation 
of Students-Services
www.isiccanada.ca

Chile
HI Chile
www.isic.cl

China
Studen Life China
www.isicchina.com

Colombia
Consorcio ISIC Colombia
www.isiccolombia.org

Croatia
STA Zagreb d.o.o.
www.isic.hr

Czech Republic
GTS Alive s.r.o.
www.isic.cz

Denmark
KILROY Denmark A/S
www.isicdanmark.dk

Dominican Republic
ODTE
www.isic.com.do

Egypt
Egyptian Student
Travel Services (ESTS)
www.isicegypt.net

Estonia
FESU
www.isic.ee

Finland
KILROY Finland OY
www.isic.fi

France
Global Youth  
& Student Community
www.isic.fr

Germany
rds Reisedienst Deutscher 
Studentenschaften GmbH
www.isic.de

Ghana
SYTO Ghana
www.isicghana.org

Greece
Himalaya Travel S.A.
www.isicgreece.gr

Guatemala
Comercializadora  
de Viajes Guatemala
www.mundojovenguate 
mala.com

Hong Kong
Hong Kong Student 
Travel Limited
www.isic.hk

Hungary
Diákigazolvány Kft.
www.isic.hu

Iceland
KILROY Iceland ehf. 
www.isic.is

India
STIC Youth travels pvt ltd
www.isic.co.in

Indonesia
PT Alive Indonesia
www.isic.co.id

Ireland
Student Benefits Ltd
www.isiccard.ie

Israel
ISSTA
www.issta.co.il/isic

Italy
Student Card Services SRL
www.isic.it

Japan
ISIC Japan
www.isic.jp

Kazakhstan
KazRENA
www.myisic.kz

Kenya
Charleston Travel
www.isic.co.ke

Kosovo
Pro Youth NGO

Latvia
ISIC.Lv
www.isic.lv

Lebanon
Campus Travel
www.isiclebanon.com

Lithuania
Zig Zag Travel
www.isic.lt

Luxembourg
GSC Luxembourg
www.isic.fr/isic-accueil/
isic-au-luxembourg

Macau
Hong Kong Student
Travel Ltd
www.isic.hk

Macedonia
TA Aurora Tours
www.isicmacedonia.com

Malaysia
MSL Travel Sdn Bhd
www.isic-malaysia.com

Malta
National Student  
Travel Foundation
www.maltaisic.com

Mexico
Credenciales de Valor  
SA de CV
www.isic.org.mx

Moldova
STM Acord
www.isic.md

Montenegro
IUVIA Montenegro

Nepal
Zen Nepal 
www.isicnepal.com

Netherlands
Kilory Netherlands B.V.
www.isicnederland.nl

New Zealand
NNS New Zealand Limited
www.isiccard.co.nz

Norway
KILROY Norway A/S
www.isic.no

Pakistan
Alive Pakistan
www.isic.com.pk

Panama
Educaviajes Panama S.A.

Peru
INTEJ
www.isic.pe

Philippines
MC Travel Corporation
info@isic.ph

Poland
Almatur Association
www.isic.pl

Portugal
Pumpkintreasure Lda
www.isic.pt

Romania
Asociatia pentru Sprijinirea 
Tinerilor Studentior si 
Profesorilor (ASYST)
www.isic-romania.ro

Russia
Sputnik
www.isic.ru

Saudi Arabia
EF Education First

Serbia
IUVIA NGO
www.gpa.rs/kartice/
isic-kartica

Singapore 
NNS Singapore Holding 
Private Limited
www.isic.com.sg

Slovakia
CKM SYTS
www.isic.sk

Slovenia
STA Ljubljana
www.isic.si

South Africa
STA Travel South Africa
www.isic.co.za

South Korea
KISES
www.isic.co.kr

Spain
VIAJOVEN
www.isic.es

Sri Lanka
United Ventures Pvt Ltd 
www.isic.lk

Sweden
KILROY Sweden AB
www.isic.se

Switzerland
STA Travel Schweiz AG
www.isic.ch

Syria
Seabar
www.isic-sy.org

Taiwan
Kang Wen 
www.travel934.org.tw
 
Tanzania
Escape - Student &  
Adventure Travel Tanzania
www.escape-tanzania.
com/isic

Network of ISIC Exclusive Representatives 

and Provisional Exclusive Representatives.

For more information, please contact 
info@isic.org

Independent Appointed Offices

Algeria
Hormuz Services Algeria 

Angola
Associació Carnet Jove 

Andorra
Angola Expresso Angola

Azerbaijan
STI Azerbaijan

Bahrain
Omega Travel and Tours

Belarus
STAR Travel Belarus

Benin
OVEJ - SYTO Benin

Botswana
MTC Consultancy Holding

Brunei
Anthony Tours &  
Travel Agency

Cameroon
Career Library

Costa Rica
Viajes Estudiantiles

Cuba
Turismo Joven

Cyprus
SIG

Ecuador
Grupo Idiomas

Ecuador
Seguroparaviaje

El Salvador
U Travel

El Salvador
Mundo Joven

Faroe Island
KILROY Denmark A/S

Gambia
Global Cultural Exchange

Georgia
STI Georgia

Gibraltar
VIAJOVEN

Greenland
KILROY Denmark A/S

Honduras
Mundo Joven Honduras

Iran
Farshebaad Company

Iran
University of Tehran

Iraq
Bahr Alnada for Travel 
and Tourism

Iraq
QHSE Training

Jamaica
Global Choices

Jordan
Space Travel & Tourism

Jordan
IAESTE Jordan

Kyrgyzstan
Kyrgyz Concept Ltd.

Kyrgyzstan
Muza Tours and Travel

Libya
Hormuz Tours

Mauritius
Atom Travel Services Ltd

Mauritius
Global Destination

Monaco
Global Youth &  
Student Community

Thailand
STA Travel Co., Ltd.
www.isic.co.th

Turkey
Alpega
www.isic.org.tr

Ukraine
I-Union.UA
www.isic.org.ua

United Arab Emirates
GTS Alive ME DMCC
www.studentcard.ae

United Kingdom
Student Discount Cards 
Limited
www.myisic.co.uk

United Kingdom
NUS
www.nus.org.uk

United Kingdom
STA Travel UK
www.myisic.co.uk

Mongolia
New Choice

Nigeria
Diversified Quancepts  
& styles LTD

Nigeria
360INFOMOBILE LTD

Nigeria
Reme-Star Travels 

Nigeria
HRG Nigeria

Paraguay
Go World

Puerto Rico
Nuestraescuela

Qatar
Regency Travel & Tours

Rwanda
International Travel Agency

San Marino
Student Card Services SRL

Senegal
SYTO Senegal

Southern Sudan
FCM Travel Solutions 
(Charleston Travel Ltd)

Tunisia
ATATJ

Tunisia
SYTravel Tunisia

Uganda
Student and Travel  
Youth Uganda

Vatican
Student Card Services SRL

Yemen
Balfakih Computers

Zambia
Destination Zambia Ltd

Zimbabwe
Premier Travel & Tours

Uruguay
Open Doors SRL
www.isic.com.uy

USA
STA Travel INC
www.myisic.com

Venezuela 
IVI Venezuela
www.ivivenezuela.com

Vietnam
Worldwide Agency
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