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The mission of the ISIC Association is:

To provide all bona fide students, regardless 

of their nationality, race, gender or religion, 

with the opportunity to prove their student 

status in every country worldwide, via an 

official and affordable identifier of student 

status. This unique identifier aims to allow 

students access to preferential travel opportu-

nities, specially negotiated services, discounts 

and experiences in every area and stage of 

student life, consequently reducing the cost of 

being a student. As such, the ISIC Association 

aspires to play a supporting role in improving 

intercultural understanding and increasing 

educational opportunities for all.

The ISIC card has been endorsed by the 

United Nations Educational, Scientific and 

Cultural Organization (UNESCO) since 1968.

The ISIC Association is proud to be a UNWTO 

World Tourism Organization Affiliate Member.

  

The ISIC Association is honoured to be a 

International Association of Universities 

Affiliate Member.

The ISIC Association is a founding member 

of the World Youth Student and Educational 

Travel Confederation.
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About ISIC

The ISIC card is used by millions of students 

each year in every corner of the globe, and is 

the only internationally accepted proof of 

bona fide student status. Endorsed by the 

United Nations Educational, Scientific and 

Cultural Organization (UNESCO), the ISIC 

card offers every student cardholder access to 

benefits, discounts and services in over 

125,000 locations, each tailored to ensure 

they meet the needs of students every day. 

The ISIC card will never be exclusive – any full-

time student, regardless of their geographical 

location, ethnic or cultural origin, religion, 

sexual orientation, political viewpoint or social 

standing, is eligible for an ISIC card.

In 2013, the ISIC card celebrated its milestone 

60th year. Since its conception in 1953, by a 

group of pioneering students, the ISIC card 

has supported over 100 million students 

worldwide through their education. Initially 

the ISIC card was created to give students   

access to exclusive discounts on travel oppor-

tunities, allowing cardholders to explore the 

world and discover new countries, cultures 

and languages to help foster international   

understanding and cross-border exchange.

Celebrating 60 years young, the ISIC Associa-

tion continues to adapt and change the ISIC 

card to best meet the needs of the modern 

day student. Today, the benefits and services 

accessible via the ISIC card extend far broader 

than just solely travel. All through one single 

card, ISIC students gain preferential and dis-

counted access to products, services and expe-

riences relevant to all aspects of student life, 

from software licenses and cinema access, to 

bookstores, public transport, cafés and eateries. 

The ISIC card is now available to students in 

over 130 countries, from Argentina, Australia 

and Austria, to Uruguay, Vietnam and Zambia. 

Through the wide range of services and op-

portunities available to ISIC cardholders inter-

nationally, the ISIC Association aims to play    

a supporting role in improving intercultural 

understanding, increasing learning opportuni-

ties and supporting students through every-

day life. This is regardless of if they are study-

ing at home or abroad, or travelling to learn 

more about the world around them.

The ISIC Association is a membership organi-

sation whose 54 members from across the 

globe are the organisations that hold the      

exclusive license to distribute, promote and 

develop the ISIC card within their territory or 

country. The ISIC Global Office B.V., based in 

Amsterdam, the Netherlands, manages and 

co-ordinates ISIC operations at a global level. 

The ISIC Global Office is completely owned by 

the ISIC Association, which is legally regis-

tered as a non-profit organisation in the ISIC 

card’s country of birth, Denmark.

Visit www.isicassociation.org and www.isic.org 

for more information.

Above: ISIC Global Office, Amsterdam, the Netherlands.
Page right: Student union meeting in 1960s (top); ISIC students in Mexico in 2013 (bottom).

The ISIC Association is the non-profit organisation responsible for the manage-
ment, growth and development of the International Student Identity Card (ISIC). 

“The ISIC card
 offers every student 
cardholder access to 
benefits, discounts
and services in over 
125,000 locations”
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A message from the 
ISIC Association Board Chair 

For the ISIC Association as an organisation, 

it’s no different. It’s an opportunity to take 

stock and ask ourselves some challenging 

questions. 60 years later, is the purpose of the 

ISIC card still valid today? Are we still working 

to support students in the best way possible? 

Are we achieving our fundamental mission? 

Put quite simply, yes.

The ISIC Association is not just an organisa-

tion working with students. Neither are we an 

organisation that just issues cards. The ISIC 

card is not just like any other personal identity 

card. Today we are an organisation with an 

original, non-exclusive product that enables 

millions of students each year to prove their 

student status internationally and access pref-

erential discounts and benefits, subsequently 

reducing the cost of being a student. Why is 

this valid? It is our belief that by reducing bar-

riers and improving access to education, learn-

ing and exchange opportunities for young 

people ultimately leads to the sharing of 

ideas, greater intercultural understanding and 

acceptance, peace and stability. 

If we fast-forward from 1953, today we have 

a very unique product which is used by indi-

vidual students, and universities and student 

associations worldwide. The ISIC card has 

evolved as student needs and behaviours have 

changed. The physical card has transformed 

from the travel-oriented handwritten square 

bit of paper card it first was, to a convenient 

technology driven plastic card offering a mul-

titude of benefits across all aspects of student 

life. One single card can now offer additional 

everyday services including payment function-

ality, public transportation access, and can re-

place a student’s sole university or college ID. 

Matt East

Chair of the ISIC Association Board

Likewise, the ISIC Association has developed 

in to independently managed, non-profit organ-

isation delivering value to both students and 

partners through active community engage-

ment and outreach, distribution in 133 coun-

tries, and initiatives like international research 

and collaboration with national governments. 

What started as an idea to activate the peace- 

building potential of young travellers, brought 

to life by three ambitious student unions, has 

grown to be an international community that 

exists to fulfil the everyday needs of students.

What will the makeup of the ISIC card be in 

another 60 years? That’s a good question. 

Over time the card benefits, partners, strategy, 

and goals of our Association will undoubtedly 

change as student demands change, but our 

ideology and core values will remain the same. 

Ultimately the ISIC card will fulfil the same 

purpose. It will remain the only globally accept-

ed and legitimate form of student status veri-

fication in the world – and the key for students 

to unlock doors to new opportunities and ex-

periences. Just like it was created to do, and 

like it has done for the last 60 years. 

2013 is the 60th year of the ISIC story. As with any major milestone in life, 
it’s a fitting moment to reflect back on achievements and also the chance to 
constructively reflect on the years ahead. 

School/college/university 

Student organisation

Friends/fellow students

Travel agency

Other

35%

13%

12%

8%

32%

Heard about ISIC

                                         Internet

                Television 

                       Social media

Printed newspapers

            Entertainment, music, nightlife

Online, surfing the web, social media

                              Travelling

          Food, cooking, restaurants

91%

63%

70%

45%

62%

48%

83%

60%

51%

47%

40%

37%

To prove student status 

Student discounts 

University issued ID

Other form of ID

Recommended

Public transport

Flight ticket discount

Help track spending 
& control budget

37%

32%

32%

29%

29%

19%

18%

18%

Why ISIC?

Weekly

Less than 
twice 

Monthly

Every few 
months

Daily

30%
20%

11%

10%

28%

Frequency
of use

MOST STUDENTS CONFIRM THAT THE 
ISIC CARD PROVES THEIR STUDENT 
STATUS, HELPS THEM TO EXPERIENCE 
THE WORLD, AND SAVES THEM MONEY.

Usage

40%
University

access

37%
Proof of 

(student) ID

33%
Day to day 
transport

34%
Access to 
discounts

Source: ISIC international research, 2013

            Buying clothes

         Going out with friends

  Dining

  Savings

Who is the ISIC cardholder?

Topics of
interest

Spending
patterns

Access 
to news
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At the 3rd International Student Conference 

in 1953, the decision was taken by students 

unions from Norway, the Netherlands and 

Denmark to “take the necessary steps to ensure 

that an International Student Identity Card be 

made available as soon as possible in as large 

a part of the world as possible” so students 

could prove their student status and have ac-

cess to student facilities wherever they trav-

elled to. In addition, the objective of the ISIC 

card was to provide students with preferential 

and discounted access to travel opportunities 

with the view that travel and exchange op-

portunities among students and youth led to 

greater international understanding, cultural 

exchange and tolerance. This belief remains 

core to the purpose of the ISIC card today.

60th Anniversary photo competition

To support student participation in the 60th 

Anniversary, and to build awareness of the 60 

years milestone, a worldwide student photo 

competition was launched in December 2012 

and ran until April 2013. Global partners STA 

Travel and Lonely Planet provided attractive 

prizes for the competition to help encourage 

entries from students around the world. 

The 60 Great ISIC Experiences Student Photo 

Competition asked students worldwide to sub-

mit images online that captured what student 

life means to them. Students had the chance to 

submit their entry under one of four catego-

ries, each representing different aspects of 

the ISIC card and ISIC benefits: (1) Around 

campus; (2) Student life essentials; (3) Ex-

ploring the world; and (4) Supporting intercul-

tural understanding.

From all of the inspiring and authentic entries 

received, 60 final images were selected to create 

an album reflecting the many aspects of student 

life and the ISIC card in 2013. Overall winners 

were chosen via a public voting process on 

Facebook and the student site www.isic.org, 

with close to 10,000 individual votes received.

Celebrating 60 years around the world

Across the globe, local ISIC issuers also cele-

brated the 60th Anniversary of ISIC through-

out 2013 and gave students the opportunity 

to get involved in the festivities, including:

• ISIC Austria organised a special com-

petition for their cardholders, giving 

students the chance to design their own 

version of the ISIC card of the future.

• As part of a ISIC 60th Anniversary pro-

motion at the Czech Republic summer 

festival ‘Sazava Fest’ the ISIC team ran   

a photo competition titled “How will you 

look in 60 years?”. Students could use 

props including retro clothing to have 

their photo taken in front of an ISIC 60 

years promotional banner as part of    

the competition.

• To support Taiwanese student partici-

pation in the global  ISIC 60th Anniver-

sary celebrations, ISIC Taiwan promoted 

the competition opportunities through 

local media and announced an additional 

NT$10,000 prize from the Kang-Wen 

Culture and Education Foundation for a 

Taiwanese student should they be the 

overall winner.

Celebrating
60 years of ISIC

2013 marked the 60th Anniversary of the ISIC card, 
a significant milestone in student history! Following 
World War II many national student unions worked 
together to promote peace and stability worldwide. 
The ISIC card was a result of this movement.

ISIC card created by the Norwe-
gian and Dutch Union of Students, 
supported by the Coordinating 
Secretariat of National Unions   
of Students (COSEC) of Denmark, 
in Copenhagen.

60 years
of ISIC

created 1953

over 100 million ISIC cards issued

1953 
100 million 

Working closely alongside student 
unions and universities, in the first 
five years an estimated 333,000 
cards were sold, 275,000 of these 
through national student unions.

UNESCO endorses the ISIC card, 
recognising it as the only interna-
tionally accepted proof of full-time 
student status and a unique docu-
ment encouraging cultural exchange 
and international understanding.

The number of countries where the 
ISIC card is available grows stead-
ily. Greater alliances are built with 
leading airlines, giving students 
access to affordable and flexible 
student air travel, and better op-
portunities to explore the world.

An updated Memorandum of Un-
derstanding (MOU) was signed by 
the ISIC Association and UNESCO, 
outlining areas for mutual co-op-
eration in aid of student mobility. 
From then on the UNESCO logo has 
featured on the ISIC card.

The new millennium saw the ISIC 
card repositioned as an everyday 
use student lifestyle card in order 
to provide offers and services that 
met the needs of students on a 
day-to-day basis, both at home 
and when travelling abroad.

Growth of new strategic partner-
ships were made possible through 
the repositioning of the ISIC card. 
ISIC joined forces with partners 
like MasterCard and Microsoft to 
better service students.

60th Anniversary of the ISIC card 
celebrated. Over 100 million stu-
dents have been ISIC cardholders 
since 1953.

1953 1968 
First 
5 years

1970s
and 80s 2001 1993 2013 

Late 
2000s 

ISIC documentary

To mark the ISIC card’s 60 year birthday, a 

special documentary was produced featuring 

interviews with key people central to the ISIC 

card’s significant milestones in the past and 

present, giving real insight in to the ISIC card’s 

unique history and providing a snapshot of 

the promising future ahead. To view the 

short documentary visit www.isic.org. 

Unveiling of the 60th Anniversary commemorative plaque 
in Copenhagen, with John Zachariassen (centre), chair of the 

1953 meeting where ISIC was created.

The team from ISIC Estonia celebrate ISIC’s 60th Anniversary.

Celebrating 60 years of ISIC.

Left: Celebrating 60 years of ISIC in Copenhagen, Denmark.
Above right: Scene from the ISIC 60th Anniversary documentary.
Above left: An early handwritten application for the ISIC card.

Photograph by Alex Sporea, ISIC 60 Great ISIC Experiences 
Student Photo Competition entrant.
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Above: Photograph by Maria Manchovka, ISIC 60 Great ISIC Experiences Student Photo Competition entrant.
Page right: ISIC Association members meet at the 2013 Annual General Meeting in Copenhagen, Denmark.

Governance

ISIC Association

The ISIC Association is a membership organi-

sation made up of 54 organisations worldwide. 

Association members are the organisations 

that hold the exclusive license to distribute, 

promote and develop the ISIC card within 

their territory or country. New members can 

be appointed each year at the ISIC Association 

Annual General Meeting (AGM), when the ISIC 

Association Board and ISIC Global Office re-

port on achievements, developments, strategy 

and finances.

A non-profit organisation, the ISIC Associa-

tion is governed by the rules set out in the 

ISIC Association Constitution and Convention. 

The Constitution details the rules and princi-

ples of the ISIC Association and aims to pro-

tect the rights of all members. The Convention 

documents the agreed rules, practices and use 

of the ISIC card.  All ISIC Association members 

can vote on changes to the Constitution and 

Convention and are eligible for election to the 

ISIC Association Board.

ISIC Association Board

The ISIC Board is elected by the ISIC Associa-

tion members at the Annual General Meeting 

held in May each year as part of the ISIC Event. 

Board member terms are rotated, meaning 

only five new Board members are elected each 

year to allow for consistency and a gradual 

transition between Board member terms.  The 

Chair of the Board is elected annually by the 

ISIC Board members.

The ISIC Association Board oversees the man-

agement of the ISIC Association, and ultimate-

ly the ISIC card. The Board’s role is largely to 

provide oversight and strategic direction for 

the ISIC programme worldwide. Throughout 

2013 the ISIC Association Board has helped to 

introduce new initiatives aimed at growing the 

ISIC card and improving day to day ISIC opera-

tions internationally. See Global distribution 

on page 14, and ISIC international research on 

page 19 for more information and examples.

Daily administration, operations and decision 

making are the responsibility of the ISIC Global 

Office B.V., located in Amsterdam, the Neth-

erlands. The ISIC Global Office reports to the 

ISIC Association Board.

IS
IC
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ard

chair

members

year term
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each year

meetings
annually

1 
10 

2
5

4

ISIC Association Board 2013/14

Name Organisation Name Country

Matt East (Chair) GTS Alive Czech Republic

Adam Cooper STA Travel USA United States of America

Andrea Gorini Centro Turistico Studentesco Italy

Jacob Strømfeldt KILROY Denmark A/S Denmark

José Carlos Hauer Santos Student Travel Bureau Brazil

Lilian Leclercq Global Student & Youth Community France

Lucy Watson CFS-Services Canada

Michal Bucko CKM SYTS Slovakia

Miloš Milenkovicć IUVIA NGO Serbia

Richa Goyal STIC Youth Travels India

´
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Name Organisation Name Website

STA Travel Australia Australia www.isiccard.com.au

STA Travel Austria Austria www.isic.at

BYSS Belgium www.isic.be

Auctus Ngo Bosnia-Herzegovina www.isic.ba

STB Brazil www.carteiradoestudante.com.br

ASAS Bulgaria www.isic.bg

CFSS Canada www.isiccanada.ca

HI Chile Chile www.isic.cl

Consorcio ISIC Colombia Colombia www.isiccolombia.org

Viajes Estudiantiles Costa Rica Costa Rica www.isic.cr

GTS Czech Republic www.isic.cz

KILROY Denmark Denmark www.isicdanmark.dk

ODTE Dominican Republic www.isic.com.do

Grupo Idiomas Ecuador www.isicecuador.com

ESTS Egypt www.isicegypt.org

FESU Estonia www.isic.ee

KILROY Finland Finland www.isic.fi

Global Youth & Student Community France France www.isic.fr

RDS Germany www.isic.de

ISIC Hellas Greece www.isic.gr

HKST Hong Kong www.isic.hk

Diákigazolvány Kft. Hungary www.isic.hu

STIC Youth Travels India www.isic.co.in

ISSTA Israel www.issta.co.il/trek/isic

CTS Italy www.isic.it

ISIC Japan Japan www.isic.jp 

ISIC.lv Latvia www.isic.lv

Campus Travel Lebanon www.isiclebanon.com

Zigzag Travel Lithuania www.isic.lt

GSC-ISIC Luxembourg Luxembourg www.isic.fr/isic-accueil/isic-au-luxembourg

HKST Macau www.isic.hk

TA Aurora Turs Macedonia www.isicmacedonia.com

MSL Malaysia www.msltravel.com

NSTS Malta www.nsts.org

Terra NGO Montenegro www.isic.me

NNS New Zealand New Zealand www.isiccard.co.nz

KILROY Norway Norway www.isic.no

INTEJ Peru www.isic.pe

Almatur Poland www.isic.pl

Viagens Tagus Portugal www.isic.pt

ASYST Romania www.isic-romania.ro

Sputnik - ISIC Russia www.isic.ru

Iuvia NGO Serbia www.isic.rs

NNS Singapore Singapore www.isic.com.sg

CKM SYTS Slovakia www.isic.sk

KISES South Korea www.isic.co.kr

KILROY Sweden Sweden www.isic.se

STA Travel Switzerland Switzerland www.isic.ch

Kang Wen Taiwan www.travel934.org.tw 

STA Travel Thailand Thailand www.isic.co.th

I-Union Ukraine www.isic.org.ua

STA Travel UK + NUS Services Limited United Kingdom www.myisic.co.uk

STA Travel USA USA www.myisic.com

Proyectos IVI Venezuela www.carnetestudiante.com

Structure of the ISIC Association

LAs and PLAs have the end responsibility for 

developing and maintaining an attractive and 

appropriate portfolio of local, regional and  

national benefits and discounts available to   

all ISIC cardholders. All LAs are ISIC Associa-

tion members.

As the ISIC card has its historical roots in the 

travel industry, many appointed LAs, PLAs and 

AOs are leading organisations involved in 

youth and student travel. In recent years, and 

since the repositioning of the ISIC card to a 

truly daily use student lifestyle card, more and 

more ISIC issuers are organisations strictly 

dedicated to the distribution and develop-

ment of the ISIC card. This approach is reflect-

ed in improved sales, market penetration and 

brand awareness. As a result of these territo-

ries’ success, many more traditional ISIC issu-

ing organisations are increasingly committing 

more resources to ISIC development.

What is an ISIC LA, PLA and AO?

1. Licensed Authority (LA)

Licensed Authorities (LAs) lead the distribu-

tion, promotion and development of the ISIC 

card within their country or territory. LAs      

issue the ISIC card through their own outlets, 

stores or online, via third party agents and 

wholesale distribution agreements with other 

organisations such as universities and finan-

cial institutions. All LAs are members of the 

ISIC Association.

 

2. Provisional Licensed Authority (PLA)

Before achieving full Licensed Authority 

status, new issuers must effectively meet a 

number of fixed targets, commitments and 

conditions. At 31 December 2013 there were 

34 appointed PLAs.

3. Appointed Office (AO) 

An Appointed Office (AO) is a distribution out-

let for the ISIC card. AOs are either selected 

by an LA or PLA to issue the ISIC card within 

their country or territory, or if a country does 

not have a registered LA or PLA then the ISIC 

card is distributed solely through AOs appoint-

ed directly by the ISIC Global Office.

ISIC distribution network

The ISIC card is distributed in 133 countries through a wide network of Licensed 
Authorities (LAs), Provisional Licensed Authorities (PLAs) and Appointed Offices 
(AOs). LAs and PLAs have the exclusive license to distribute, promote and devel-
op the ISIC card within their country or designated territory. 

ISIC Association

ISIC Association Board

ISIC Global Office B.V.

Licensed Authorities Provisional Licensed Authorities Appointed Offices

Appointed OfficesAppointed Offices

ISIC Association members

Photograph by Huanhuan Guo, 
UNESCO Youth Forum Photo Competition entrant.
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Country Total 2013 Country Total 2013 Country Total 2013 Country Total 2013

Argentina 43,019 Finland 11,668 Luxembourg 8,010 Slovenia 4,729

Armenia 4,596 France 270,297 Macedonia 1,612 South Africa 3,087

Australia 50,190 Georgia 660 Malaysia 22,560 South Korea 91,779

Austria 100,680 Germany 69,465 Malta 534 Spain 28,895

Azerbaijan 345 Ghana 1,361 Mexico 100,002 Sri Lanka 1,672

Belgium 23,524 Greece 1,396 Moldova 3,935 Sweden 7,161

Bolivia 1,520 Guatemala 2,204 Montenegro 5,125 Switzerland 5,903

Bosnia-Herzegovina 5,832 Hong Kong 13,520 Nepal 784 Syria 1,630

Brazil 134,194 Hungary 13,625 Netherlands 944,853 Taiwan 109,075

Bulgaria 33,909 Iceland 568 New Zealand 7,267 Tanzania 1,240

Canada 97,977 India 20,691 Norway 6,990 Thailand 10,374

Chile 9,056 Indonesia 4,571 Pakistan 1,021 Turkey 8,570

China 89,013 Ireland 10,984 Panama 15,259 Uganda 44

Colombia 18,770 Israel 6,522 Peru 26,390 Ukraine 31,080

Costa Rica 20,118 Italy 13,787 Philippines 95 United Kingdom 158,980

Croatia 1,226 Japan 16,168 Poland 71,723 Uruguay 2,701

Czech Republic 248,924 Kazakhstan 7,150 Portugal 131,574 USA 85,993

Denmark 14,121 Kenya 918 Romania 35,479 Venezuela 20,038

Dominican Republic 26,590 Kosovo 8,578 Russia 61,141 Vietnam 405

Ecuador 527 Latvia 65,182 Serbia 61,291

Egypt 12,638 Lebanon 4,658 Singapore 2,890

Estonia 57,310 Lithuania 24,662 Slovakia 163,578

Global distribution

Breakdown of card sales figures for Licensed Authority and Provisional Licensed Authority markets.

Growth in distribution

Advancing the developments of previous years, 

the availability of the ISIC card in new markets 

continued to grow in 2013, with the card now 

being distributed in 133 territories across the 

globe. In 2013 overall card sales remained stable. 

Since the ISIC card was first created in 1953, 

the card has now been issued and embraced 

by over 100 million students internationally. 

Territory development

In line with the ISIC Territory Development 

Strategy, it is the ISIC Association’s goal to 

increase the distribution and make the ISIC 

card available to students in every corner of 

the world. The Territory Development Strategy 

encompasses one of the founding aims of the 

ISIC card established in 1953 to have the ISIC 

card reach “as many students as possible in as 

many countries as possible.” 

In 2013, three existing Provisional Licensed 

Authorities were appointed full Licensed Author-

ity status and became ISIC Association members:

• Belgium, BYSS

• Bosnia-Herzegovina, Auctus NGO 

• Lebanon, Campus Travel

In each of the following established markets   

a new organisation was appointed as the Pro-

visional Licensed Authority:

• Bangladesh

• Ghana

• The Netherlands

• Philippines

• United Arab Emirates

• Vietnam

The ISIC card is also now being issued to stu-

dents in several new markets introduced in 2013 

through Appointed Office (AO) agreements in 

the Fiji Islands, Iraq, Nicaragua, Puerto Rico, 

Qatar, Southern Sudan, Yemen and Zambia.

As in years prior, the intention in 2014 is to 

continue to grow and strengthen the ISIC card 

distribution network and boost the number of 

markets where the card is available to students. 

The ISIC Global Office will proactively look for 

opportunities to work with new and existing 

partners to increase the availability of the ISIC 

card in order to help support students through-

out their studies in the best way possible. 

Note: Card sales figures for Appointed Office markets are not included in this table. Figure for the Netherlands is inclusive of cards issued through existing agreement with the Government of the Netherlands.

Top performing markets in 2013

ISIC market performance is calculated by the 

total card distribution within a calendar year  

(1 January - 31 December) against the official 

tertiary student population size. The top four 

performing markets for 2013 were:

1. Slovakia – 100% market penetration

2. Czech Republic – 95% market penetration

3. Luxembourg – 90% market penetration

4. Estonia – 88% market penetration.

France issued the highest volume of cards to 

students in 2013.

A co-branded card is a unique all-in-one card which 

combines all the special ISIC card benefits and up-to 

-date expert card technology, and a partner organi-

sation’s branding and services in an effort to reach 

the student community. 

What is an ISIC co-brand?

The result is a convenient card package 

that gives the cardholder easy access to 

both the partner’s products and services, 

and the ISIC benefits and student identity 

element all within a single card which  

features dual branding. There are many 

possibilities with co-branded cards that 

can be tailored to a partner’s needs.   

Current ISIC co-brand partners include 

academic institutions, financial institu-

tions and banks, as well as commercial 

and transportation companies. 

Distribution (number of countries since 1953) Regional distribution of ISIC issuing countries

Africa

Americas

Asia Pacific & Russia

Europe

Middle East

Globally 
recognised 

student I.D.

ISIC benefits

+

+
+

Partner benefits, 
services and 
branding

Photograph by Lukas Grajauskas, 60 Great 
ISIC Experiences Student Photo Competition entrant.

Global card distribution since 1953
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LAs for 2013

PLAs established and new for 2013

AOs established and new for 2013

Currently no ISIC presence

ISIC territories

Throughout 2013 a number of new, tailor made ISIC Mas-
terCard student card programmes were launched in eight 
different ISIC territories, bringing the total number of 
ISIC MasterCard programmes available to students to 28:

In 2013 academic co-brand partnerships with schools and universities, led by France, Estonia, 
Czech Republic, Slovakia and the USA, strengthened the distribution of the ISIC card. An  
academic co-brand sees the ISIC card tailored and introduced as an institutions’ sole student 
ID card. Additional academic co-brand developments in 2013 included:

• ISIC Bulgaria achieved their 27th academic co-brand after developing a partnership with 
Sofia University, one of the largest universities in Bulgaria.

• ISIC Canada launched a number of new and renewed co-brand partnerships in September, 
including co-brands with the Students’ Federation of the University of Ottawa, and the 
University of Toronto Students’ Union.

• ISIC Kenya negotiated five new academic co-brands with secondary school institutions in 2013.

•   Russia (additional programme)
•   Serbia 
•   Sri Lanka
•   United Kingdom

•   Estonia
•   Finland 
•   India
•   Kenya

The ISIC Czech Republic team visited 15 uni-
versities in eight cities across the country as 
part of the 2013 SONY ISIC TOUR. The tour 
attracted over 35,000 students and 8,000 
students with valid ISIC cards were rewarded 
a special gift package.

Academic co-brand agreements with all 
universities, and partnerships with an ad-
ditional 330 high schools, assisted ISIC 
Slovakia to achieve 100 percent tertiary 
market penetration in 2013.

ISIC Argentina introduced a new Facebook App 
which allows students to purchase their ISIC card 
directly from the ISIC Argentina Facebook page. 
Teamed with the benefit search function also ac-
cessible on the fan page, the Facebook site allows 
for seamless interaction with students. Students 
simply need to visit the Facebook site to find out 
more information and purchase their ISIC card.

ISIC Lebanon launched a new 
mobile application for both  
Android and Apple devices for 
ISIC cardholders in Lebanon. 
Now students in Lebanon can 
easily access latest news, ben-
efits and discounts on their 
mobile devices.

The ISIC card was successfully 
launched in Vietnam in July 2013 
under the management of a new 
Provisional Licensed Authority, 
Worldwide Agency.

In an effort to promote South 
Korea as a tourism destination 
for young people, ISIC South 
Korea partnered with the Korea 
Tourism Organization, to deliver 
Korean themed events in Europe 
throughout the Northern hemi-
sphere summer in 2013.

To time with the busy back to 
school period in France, ISIC 
France visited approximately 25 
universities in all of the main 
cities in France, including Paris, 
Marseille, Lille, Rouen, Lyon and 
Grenoble, to spread the word 
about ISIC. 

ISIC Croatia created their first 
academic co-brand card in co-op-
eration with the Faculty of Law 
at the University of Zagreb.

In November the ISIC card 
was re-launched in the 
United Arab Emirates with 
an exclusive ISIC issuing 
organisation, Infinia Alive. 

Russia launched a financial co-branded 
ISIC card together with Gazprombank and 
MasterCard. One key point of difference 
is that all cards issued to students include 
a state scholarship programme.

ISIC Slovenia organised a unique cultural week to 
foster cultural awareness amongst young people. 
ISIC cardholders had the opportunity to visit more 
than 30 museums, galleries, and theatres all around 
the country for free or at a discounted rate. The 
initiative was accompanied by travel lectures, literary 
evenings, acoustic concerts and a photo contest.

ISIC Canada developed a partnership 
with global cosmetics & beauty giant, 
The Body Shop. ISIC cardholders now re-
ceive a 10 percent discount off all their 
purchases at The Body Shop in Canada.

ISIC Iceland was one of multiple 
ISIC issuing countries to receive 
an official endorsement for the 
ISIC card from their country’s 
ministry of education in 2013.

ISIC China developed a partnership with 
VISIT Britain to promote Britain as a 
tourism destination for Chinese youth. 
The new agreement sees a VISIT Britain 
promotion featured on the back of the ISIC 
card in China. The initiative will provide a 
unique opportunity to promote UK travel 
opportunities amongst Chinese students.

ISIC India developed a new 
co-brand with Jagannath 
University, Jagannath Insti-
tute of Management Stud-
ies and Jagannath Institute 
of Technology based in Delhi 
and Jaipur. To support the 
partnership and value prop-
osition for students over 150 
new local discounts were 
launched in Delhi and Jaipur.

In September 2013 ISIC Kenya 
successfully received an en-
dorsement for the ISIC card 
in Kenya from the national 
UNESCO authorities.

ISIC Australia and ISIC New Zealand 
joined forces with Frequent Values 
Group to launch 4,500 new discounts 
for ISIC cardholders throughout the 
Australasia region.  

At the Annual General Meeting in May 2013, the ISIC Association 
welcomed 3 new members:

•   BYSS from Belgium
•   Auctus NGO from Bosnia-Herzegovina 
•   Campus Travel from Lebanon

The ISIC card become available to 
students in Puerto Rico for the first 
time in 2013. Nuestra Escuela, a non- 
governmental, community-based or-
ganisation with five centres in Puerto 
Rico, was appointed as an Appointed 
Office for ISIC and is now issuing 
ISIC cards.

A new agreement developed in 2013 be-
tween ISIC Peru and LAN Airlines, the 
leading airline in Peru, now gives all non- 
resident ISIC cardholders in Peru access 
to special reduced resident-only airfares 
to popular tourist destinations.

In June 2013, ISIC Mexico launched the 
Capital Joven ISIC card in collaboration 
with the Government of Mexico City. The 
innovative project sees students in Mex-
ico City issued with a free ISIC card as 
their official government ID. The partner-
ship aims to facilitate education and 
travel opportunities amongst youth in 
Mexico City.

Using up to date contactless card chip 
technology, in January 2013 ISIC Es-
tonia launched their partnership with 
the public transportation company in 
the capital, Tallinn, allowing cardhold-
ers to use their ISIC cards to pay fares 
on the public transportation system.

ISIC Finland secured an endorsement from 
the Finnish National Commission for UNESCO. 
A critical factor of the new endorsement is 
the Commission’s wording of the endorsement 
statement which recommends, not only recog-
nises, the ISIC card as a means of enhancing 
student mobility.
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Internet, television 
and social media 
are the main media 
channels used 
by students

49% of all students
travelled last year;
30% travelled more
than once

Google, Facebook, 
Apple, Samsung 
and Coca Cola are 
the top 5 most 
appealing brands

Students show a 
cautious attitude 

towards loans 
or credit

Saving money is 
important to over a 
a third all students

Email is the most
popular online 

activity, more than 
social media (66%)

What
makes a
student?

37%
of students have 
a job alongside 

their studies

41%

78%
of students use the 
internet more for 
studying than for 

social media

71%

of students spend 
their spare money 

on travelling

22% of students are 
interested in travelling. 

It’s the third most 
important interest

for students

58%

of students
use internet
banking53%

get their
news from
apps20%

of students
use mobile
banking22%

frequently 
use mobile 
apps73%

ISIC international research

From April to September 2013, over 37,000 students and young people living in 
152 countries took part in an international research project co-ordinated by the 
ISIC Association.

Of the 152 countries where the research was 

undertaken, university aged students in 18 

geographically diverse countries were specif-

ically targeted. This first of its kind interna-

tional research, examining all cross-sections 

of student life, was undertaken in collabora-

tion with The Economist, MasterCard and spe-

cialist research agency Motivaction. The new 

research provides a clear picture of what truly 

defines a modern day student.

The International Student Research: Understand-

ing the Global Student Mentality - Differentiation 

in a plural student population research report, 

released in January 2014, examines all aspects 

of student life internationally including: stu-

dent demographics, their interests and aspira-

tions, finances & expenditures, media con-

sumption, and internet & technology use. 

Following Motivaction’s established mentality 

based research model, the survey uncovered 

four distinct student mentalities worldwide – 

Conservatives, Hedonists, Loyalists and Liber-

alists – with their openness to change and abil-

ity to trust others being the two key defining 

factors amongst student mentalities worldwide.

While many geographical distinctions be-

tween countries and regions are visible in the 

research, there are several overarching trends 

that cannot be ignored as being integral to 

understanding all students on an international 

scale. The survey reveals that travel remains 

essential to student life and was rated the 

third most important interest for students, 

behind entertainment & music, and online   

activities. In addition:

• Nearly half of all students (49 percent) 

found time to travel abroad in 2012 – 30 

percent of whom travelled more than once.

• 22 percent of students spend their spare 

money on travelling.

• Students in Latin America and Asia are 

more trusting and optimistic than their 

global peers.

• Entertainment & music was ranked the 

number one interest amongst students.

• Classical music is as similarly as popular 

a music genre (33 percent) as hip hop (34 

percent) and electronic music (32 percent).

• A quarter of the students do not feel    

secure or comfortable with their privacy 

on the internet.

• When asked why they don’t use online 

banking, 38 percent of students say they 

“don’t need it” and 29 percent say they 

“don’t feel it is secure”.

• Students use the internet more for stud-

ying (71 percent) than for social media 

(66 percent).

This new ISIC research poses a valuable re-

source for the ISIC Association and its partners, 

to better understand all students, and there-

fore be able to better service their needs.

Page left: Facts and figures discovered through the ISIC international research project.
Photograph by Nina Rose Morrissey, ISIC 60 Great ISIC Experiences Student Photo Competition entrant.

“This new research 
poses a valuable resource 

to better understand 
all students, and therefore 
be able to better service 

their needs.”
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The ISIC card’s standing and significance in 

student culture is reflected in the noteworthy 

number of endorsements and partnerships 

developed with reputable institutions and 

governments worldwide. At a global level sig-

nificant progress was made in 2013 in devel-

oping new international endorsement agree-

ments with complimentary organisations, and 

building on existing agreements.

UNESCO partnership developments

In 2013 new inroads were made in the long-

standing partnership with the United Nations 

Educational, Scientific and Cultural Organiza-

tion (UNESCO), in an effort to support mutual 

objectives in the area of youth and students. 

UNESCO has officially endorsed the ISIC card 

since 1968, recognising the card as a unique 

document encouraging intercultural exchange 

and dialogue. The ISIC Association proudly 

launched the Get Involved! Take Action! Interna-

tional Youth Photo Competition in collaboration 

with UNESCO to recognise and celebrate the 

8th UNESCO Youth Forum and the importance 

of youth participation. See ISIC community 

engagement on page 26.

International co-operation and endorsements

For 60 years the ISIC card has been globally acknowledged as a unique tool and 
internationally accepted proof of bona-fide student status.  

Photograph by Tang Yao, UNESCO Youth Forum Photo Competition entrant.
Page right: Photographs by Gabriela Bozanic (top) and Edita Macikaite (bottom), ISIC 60 Great ISIC Experiences Student Photo Competition entrants.

UNWTO Affiliate membership

The ISIC Association was selected as an Af-

filiate Member of the United Nations World 

Tourism Organization (UNWTO) in August 

2013. UNWTO Affiliate Membership provides 

valuable profiling and visibility for the ISIC  

Association within the tourism industry, as 

well as the opportunity to access and work 

with other Affiliate Members.  

AIESEC at a local level

Following on from the signing of a global 

Memorandum of Understanding in 2012 with 

AIESEC International, the world’s largest stu-

dent run organisation, a number of new lo-

cal level co-operation agreements have been 

put in place by national chapters of ISIC and 

AIESEC aimed at providing access to opportu-

nities and experiences for students. Through-

out 2013 local partnerships have been devel-

oped between ISIC and AIESEC chapters with 

Belgium, Brazil, Hungary, Malaysia, Moldova 

and Pakistan all signing agreements to foster 

local level collaboration and introducing ISIC 

as an AIESEC membership card. 

170+

R
eco

gnitio
n

endorsements worldwide

year the UNESCO – ISIC
endorsement was signed

years since agreement
first signed with HI

1968

20

.

Renewed agreement with 

Hostelling International

In October 2013 a renewed global Memoran-

dum of Understanding was signed with Hos-

telling International (HI) outlining an agree-

ment to better explore opportunities on a 

local level and connect ISIC and HI local teams 

together. Similar to the ISIC Association, HI is 

a non-governmental, not-for-profit organisa-

tion representing 70 Member Associations 

and Associate Organisations all over the 

world. The objective of the new agreement 

between the ISIC Association and HI is to  

outline joint opportunities for areas to work 

together on a national level, and where locally 

appropriate, introduce a co-branded HI-ISIC 

card as a possible HI membership card. In late 

2013 both India and China joined up with 

their local HI counterparts to introduce 

co-branded membership cards. The updated 

agreement will allow ISIC cardholders to gain 

increased access to 3,700 hostels worldwide, 

in addition to a flurry of member discounts 

within the HI network.
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Estonia, Finland, India, Kenya, Russia (additional 

programme), Serbia, Sri Lanka and the United 

Kingdom. Several more initiatives are already 

in the pipeline for 2014 with Australia, China, 

Costa Rica, Germany, Japan and New Zealand 

set to launch in the first two quarters of 2014.

For the first time in 2013, the ISIC Association 

teamed up with MasterCard to deliver a multi- 

country campaign promoting the ISIC Master-

Card programmes. Ordinarily marketing activ-

ities are led by local ISIC and MasterCard offices, 

in collaboration with the banking or payment 

partner. The innovative Get Exploring campaign 

took place in Brazil, France and the United 

States and engaged and challenged students 

in both online and offline creative activities. 

See ISIC community engagement on page 26.

Broader partnership developments

As part of ongoing efforts to remain an au-

thority on card technology, the ISIC Associa-

tion signed a global Memorandum of Under-

standing (MOU) with HID Global in November 

2013.  HID Global is a leader in secure identity 

solutions and have partnered with the ISIC  

Association for many years in the area of card 

printing solutions. The newly introduced MOU 

Global partnerships

In 2013, led by the ISIC Global Office, signifi-

cant new developments have been made with 

both existing and new ISIC partners, and as a 

result, attractive and relevant benefits for stu-

dent cardholders worldwide.

MasterCard programme growth

Throughout 2013 the growth of the ISIC Master-

Card programme continued, with a number of 

new countries successfully introducing spe-

cially tailored ISIC MasterCard products to  

the student market. MasterCard and ISIC first 

partnered together in 2007, when the ISIC 

Association was in the initial stages of the 

strategic transitioning of the ISIC card to-

wards an official student identity card for 

everyday use. Since then the ISIC MasterCard 

partnership has only flourished.

ISIC MasterCard country programmes see the 

identity and benefits of the ISIC card com-

bined with MasterCard and partner banks’ 

credit, debit or prepaid payment services.     

An ISIC MasterCard provides students with 

easy and secure ways to manage their money, 

track spending, purchase goods, and take part 

in new experiences at the best available price. 

Every ISIC MasterCard programme is differ-

ent, allowing banking packages to be devel-

oped to match the local student market’s 

needs and trends, and the country’s own 

banking infrastructure. 

Following the success of ISIC MasterCard   

programmes in other ISIC territories, several 

of which were showcased at the 2013 ISIC 

Event, new programmes were introduced 

throughout the remainder of 2013 with ISIC 

MasterCard programmes being launched in 

With a vast network of verified students and international recognition, the ISIC 
Association is a valuable partner for both commercial and non-government organi-
sations seeking to engage with, and support the global student community. 

aims to further enhance the partnership and 

establishes HID Global as the trusted ISIC 

community information source for new devel-

opments and trends in printing, card and issu-

ing technology, and secure access solutions. 

In order to increase the everyday relevance of 

the ISIC card for students, a number of new 

global benefit partners were also introduced 

to the ISIC benefit portfolio in 2013, including: 

• An updated offer from internet security 

experts Avira, providing ISIC cardholders 

with an exclusive 50 percent off the Avira 

Antivirus Suite product.

• The popular The Economist offer was 

made all the more attractive for students 

with the benefit being reviewed to give 

cardholders subscription access to the 

notable current affairs publication at a 

saving of over 85 percent. In December 

2013 the offer was also expanded from 

Europe, Middle East and Africa to include 

students in the United States and the 

United Kingdom. 

• A benefit agreement with Goethe-In-

stitut, a non-profit cultural association 

promoting the study of the German lan-

guage abroad. ISIC cardholders gained 

an exclusive €100 discount on German 

e-learning courses in 2013.

• WD Western Digital and ISIC launching a 

global benefit which provides cardhold-

ers with 20 percent off products from 

their online store and free shipping. 

Western Digital is one of the biggest and 

most innovative computer hard drive 

manufactures in the world.

M
asterC

ard

partnership established 2007

of ISIC cards are MasterCards

country programmes launched

new programmes
in 2013

2007 
over 10%

28
8 

• University of Salvador, Argentina

• Karl Franzens-Universität Graz, Austria

• Hogeschool West-Vlaanderen, University of Ghent,  

University Leuven, Belgium

• Universidade Estácio de Sá, Universidade São Caetano  

do Sul, Brazil

• Sofia University, University of National and World Economy, 

Technical University Sofia, Bulgaria

• University of Toronto, Canada

• Universidad Nacional de Colombia, Colombia

• Universidad Latina de Costa Rica, Universidad Americana, 

Costa Rica

• Charles University, Masaryk University, Czech Republic

• Universidad APEC, Instituto Tecnológico de Santo Domingo, 

Dominican Republic

• American University in Cairo, Arab Academy for Science  

Technology & Maritime Transport, Egypt

• Tallinn University, Tallinn Technical University, Estonia

• HEC School of Management Paris, ESSEC Business School, France

• Goethe – Universität Frankfurt am Main, Germany

• University of Petroleum and Energy Studies (UPES), India

• Universitas Indonesia, Indonesia

• University College Dublin, Trinity College Dublin, Ireland

• Rosslyn Academy, Kenya

Co-branded cards (left to right): ISIC Costa Rica & Universidad Latina, ISIC Austria & Karl Franzens-Universität Graz, ISIC South Korea & Ajou University

Examples of university partnerships

• Evangelical School Louayzeh, College Melkart Baabda,  

Sagesse School Ain Saadeh, Lebanon

• Université de Luxembourg, Luxembourg

• Universidad Anahuac, Universidad Nacional Autónoma  

de México, Mexico

• Universidad Santa Maria La Antigua, Universidad de  

Panama, Panama

• Academy of Economic Studies (ASE) Bucharest, Medicine 

and Pharmacy University (UMF) Bucharest, Romania

• Financial University Under the Government of the  

Russian Federation, Russia

• University of Belgrade, Megatrend University Belgrade, 

Serbia

• Comenius University in Bratislava, Slovak University  

of Technology in Bratislava, Slovakia

• Faculty of Economics University of Ljubljana, Slovenia

• Ajou University, Kyungnam University, South Korea

• Ciudad de la Educación San Gabriel, Spain

• Tamkang University, National Kaohsiung University  

of Tourism and Hospitality, Taiwan

• Pereyaslav Khmelnystskiy Pedagogical University,  

Mohyla Academy, Ukraine

• University of St. Louis, Harding University, Virginia  

Commonwealth University, Syracuse University, USA

Likewise, the partnerships held at a national 

level with respective ministries of educa-

tion, youth, tourism and culture notably 

contribute to the growth and development 

• Ministry of Education of Province of Buenos Aires, Argentina

• Ministry of Education and Ministry of Labour, Bulgaria

• Government Office of Tourism, Chile

• Czech Tourism Authority - Czech Tourism, Czech Republic

• Ministry of Education, Ministry of Higher Education and 

Ministry of Culture, Egypt

• Government of Mexico City DF, Mexico

• Ministry of Education and Ministry of Culture, Russia

of the ISIC card. The support and engage-

ment with such organisations, made possi-

ble via endorsements and strategic agree-

ments, allow the ISIC Association to explore 

Examples of government endorsements & co-operations

• Ministry of Education, Slovakia

• Slovenian Tourist Board, Slovenia

• Korea Tourism Organisation, South Korea

• Ministry of Education, Sri Lanka

• Taiwan Tourism Board, Taiwan

• Ministry of Tourism, Turkey

• British Tourist Authority, United Kingdom

• Ministry of Education and Training, Vietnam

Internationally schools, universities, and other academic and student institu-
tions remain one of the ISIC Association’s most valuable group of partners. 

opportunities for tangible cooperation and 

work together to support students worldwide. 
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Online & digital initiatives

Growing online presence

Globally, ISIC has created a significant net-

work of engaged fans and followers across 

multiple social media platforms. Having a dy-

namic presence on platforms like Facebook, 

Twitter, Instagram, YouTube and other nation-

al social networks is vital to connect and in-

teract with ISIC cardholders, not only to high-

light the benefits of the ISIC card, but to share 

new opportunities and relevant content to 

support students through their studies and 

encourage their personal development. At the 

end of December 2013, ISIC fans solely on 

Facebook totalled over 1.5 million worldwide.

In April 2013, a new look global ISIC website, 

www.isic.org, was launched, providing clear 

and direct access to the ISIC benefit search 

function, easier navigation, and a clean in-

teractive and responsive design for students. 

The www.isicassociation.org website was also 

developed in tandem in order to better meet 

the needs of B2B partners and showcase de-

velopments and opportunities within the ISIC 

Association network. 

Similarly, a number of new and redeveloped 

ISIC country websites were introduced online 

in 2013. As part of their mandate to grow ISIC 

in their territory, all ISIC issuing organisations 

are required to establish and regularly update 

a modern local ISIC website, designed specifi-

cally for the local student population and lan-

guage needs. New developments throughout 

the year included: 

• ISIC Canada went live with their renewed 

dual language site (English and French) 

in June 2013, featuring enhanced naviga-

tion and ISIC branding. In addition, the 

updated site allows for an easier and au-

tomatic payment solution for online card 

orders. www.isiccanada.ca. 

Being connected online is fundamental to modern 
day student life. In order to respond to the needs 
and behaviours of students, it is essential the ISIC 
Association stays active and visible online, and up to 
date with digital developments and trends.  

• As part of their project ‘ISIC školám’ 

(“ISIC for the schools”), in co-operation 

with secondary schools and universities in 

the Czech Republic, ISIC Czech Republic 

launched the ISIC školám website. The site 

brings together information principally 

for prospective and partner academic in-

stitutions.  www.isic-skolam.cz. 

• On 1 October 2013, ISIC Estonia pub-

lished a new website including a more 

eye-catching design and up-to-date ISIC 

offer search function. Modern technical 

solutions now allow for more efficient com-

munication with cardholders and partners.  

 www.isic.ee.

• ISIC France unveiled their revised website 

in early 2013. The updated version of the 

site was designed to improve user friend-

liness, and more prominently features 

the different versions of ISIC cards and 

benefits available to students in France. 

 www.isic.fr. 

• ISIC Hungary revealed their new student 

friendly website, including an easy online 

ordering system and updated ISIC card 

outlet information for students in Hungary. 

www.isic.hu.

• In September 2013 ISIC Poland re-

launched their site, improving navigation 

and creating stronger links to the global 

ISIC Benefit Manager application – giving 

students real time information about   

active benefits. www.isic.pl.

• ISIC Singapore launched their first ded-

icated ISIC website in October 2013 pro-

viding local cardholders with current 

global and national benefit information, 

and featuring STA Travel flight search ca-

pability. www.isic.com.sg. 

• To time with the re-launch of ISIC in Viet-

nam in July 2013, Worldwide Agency, the 

newly appointed Provisional Licensed 

Authority, released their ISIC Vietnam 

website based on the look and feel of the 

global ISIC website.  www.isic.com.vn. 

ISIC App upgradeThe final quarter of 2013 saw the redevelop-

ment of the ISIC mobile app for Android and 

iOs devices get underway. As well as providing 

users with an easy location based benefit search 

function, the upgraded app, to be released in 

quarter two of 2014, will enable students with 

an ISIC MasterCard to complete simple banking 

functions just by logging in to the ISIC App. ISIC 

MasterCard cardholders will be able to check 

their balance, view transactional history and 

add funds, similar to many mobile banking apps 

available on the app market. 

IS
IC

 O
nline

Facebook pages

fans worldwide

locally tailored websites

unique visits each month

75+ 
1.5 million+ 

70+
1.1 million+

Images (top, left to right): ISIC websites from France, Hungary and Singapore. 
Images (bottom, left to right): ISIC websites from Canada, ISIC Czech Republic ISIC školám project, Estonia, Poland and Vietnam.
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unique visitors

entries

entries shared on Facebook

of players were 
aged 18-24

49,517
4,056
2,245

70%

2012 ISIC Award winner: Update from the International Association of Universities 

The 2012 ISIC Award gave winner International Association of Universities (IAU) the 

means to renew its efforts to promote the twin goals of equitable access and success in 

higher education for students who may otherwise not have such opportunities.  

“The IAU invited all of its 600+ members to come forward if they wished to undertake a 

coordinated undertaking to assess and compare their policies and practices to reach these 

goals.  More than 65 universities from over 50 countries expressed their interest in the 

project. Thanks to the ISIC Award IAU is able to provide support to 11 institutions from 

nations as diverse as Bangladesh, India, Australia, Jordan, Ireland, Palestine, the USA, China 

and South Africa, to take part in a study coordinated by the IAU. The study will critically 

examine how each of their institutions reaches out to under-represented groups of students, 

what services – both academic and social – they provide to learners who may not have the 

necessary preparation to succeed in higher education, and discuss new strategies they may 

need to adopt.” — International Association of Universities

ISIC community engagement

Get Involved! Take Action! 

International Youth Photo Competition

From 29 to 31 October 2013, approximately 

500 youth participants took part in the 8th 

UNESCO Youth Forum in Paris, to exchange 

views, share experiences, reflect together 

and, most importantly, identify common con-

cerns and problems and potential solutions. 

In recognition of the 8th UNESCO Youth Fo-

rum and the importance of youth participa-

tion, the ISIC Association launched the Get 

Involved! Take Action! International Youth Photo 

Competition in collaboration with UNESCO. 

In exchange for cash prizes, youth interna-

tionally were asked to submit photos online 

showcasing what taking action and driving 

change in their community means to them. 

Designed to help raise awareness of the im-

portance of youth participation and inclusion, 

and the many alternative ways in which youth 

themselves can contribute to building peace, 

and democratic and sustainable communities, 

the competition allowed young women and 

men worldwide to contribute and participate 

in the Forum’s aims and objectives, regardless 

of whether they were to be physically present 

in Paris at the Youth Forum in October 2013.

To determine the overall winners, students and 

youth globally were asked to nominate their 

favourite image from a shortlist of inspiring 

images via an online vote. 

Get Exploring with ISIC and MasterCard

In April 2013, the ISIC Association undertook 

the Get Exploring campaign to drive aware-

ness and preference for the ISIC MasterCard 

in three key markets – Brazil, France and the 

United States. 

Get Exploring was developed as a standalone 

Facebook application (App) which students 

could install and access the App direct from 

their own Facebook page. Get Exploring was a 

game about exploring cities, working with 

friends, and finding and creating new things. 

Students could compete in three or four dif-

ferent challenges offline (a fun and creative 

mini game) each day over a three week period. 

To compete to win a prize, students simply up-

loaded photos to prove they had completed 

the challenge to the Get Exploring App. The 

challenges focussed on student passions and 

helped demonstrate the full scope of use of 

the ISIC MasterCard. Students had the oppor-

tunity to win challenge specific prizes and the 

grand prize of a trip to one of the participat-

ing countries with a friend.

Throughout 2013 the ISIC Association, led by the ISIC Global Office, has under-
taken a number of community outreach initiatives in support of students and 
their experiences internationally.  

Photograph by Tanya Popova, ISIC 60 Great ISIC Experiences Student Photo Competition entrant.

2013 ISIC Award 

In 2013 the University of the People (UoPeople) 

was recognised as the deserved winner of the 

2013 ISIC Award for their innovative approach 

to education access and assisting aspiring 

students in over 135 countries.

Everyone has the right to education at as min-

imal cost as possible, but in too many coun-

tries social, economic and even physical con-

straints make accessing a quality education 

difficult. Endorsed by the European Students’ 

Union, the ISIC Award was introduced in 2011 

to acknowledge and support existing organi-

sations and efforts aiding access and reducing 

barriers to higher education worldwide. 

As recipients of the 2013 ISIC Award UoPeople 

received a €20,000 (US$26,500) financial con-

tribution, sponsored in-part by MasterCard, to 

support the extension of their work to provide 

universal access to quality, online education.

Above: Photograph by Luiza Garofalo, the grand prize winner of Get Exploring.
Right (top and bottom): Challenge entries for the ISIC MasterCard 
Get Exploring Campaign.
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50
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In addition to these activities, further out-

reach in support of students globally was     

undertaken through:

• International competitions enabling stu-

dents to help celebrate and participate  

in the ISIC card’s 60th Anniversary. 

See ISIC 60th Anniversary celebrations 

on page 8;

• A first of its kind international research 

project undertaken in partnership with 

The Economist, MasterCard and research 

agency Motivaction. See ISIC interna-

tional research on page 18; and

• The growth of ISIC’s digital engagement 

on both a local and global level. See 

Online & digital initiatives on page 24.

President Reshef of UoPeople, the 2013 ISIC Award winner
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ISIC Event & ISIC Bootcamp training

2013 ISIC Event & 60th 

Anniversary celebrations

In recognition of the birth-

place of the ISIC card in 

1953, the 2013 ISIC Event 

and 60th Anniversary celebrations took place in 

Copenhagen, Denmark from 20 – 22 May 2013.

First held in 2011, the annual ISIC Event 

brings together the entire global ISIC distri-

bution network to promote cohesion, share 

knowledge and best practice, develop busi-

ness opportunities, but above all provide a 

platform to discuss innovations around the 

ISIC card for the benefit of all students.

Over 120 local ISIC managers representing   

80 different territories and 26 global benefit 

and strategic partners participated in the 2013 

ISIC Event. The 2013 programme was designed 

to foster greater opportunities for delegates 

to share knowledge and saw the return of the 

15 Minutes of Fame and Share Your Knowledge 

sessions, allowing issuers to showcase new 

initiatives and experiences from their territories. 

Multiple presenters offered new and diverse 

perspectives on the international student market 

over the course of three days, including 

AIESEC, Goethe-Institut, Kivuto Solutions, 

Lonely Planet, MasterCard, and The Economist.

The third and final day of the 2013 ISIC 

Event was dedicated to acknowledging and 

celebrating the ISIC card’s rich history and 

promising future.  Event participants had the 

opportunity to hear from key representatives 

fundamental to the creation, development 

and success of the ISIC card, including John 

Zachariassen, chair of the 1953 International 

Student Conference where the ISIC card was 

founded, and Arthur Gillette, architect of the 

1993 UNESCO-ISIC Memorandum of Under-

ISIC Bootcamp: Intensive issuer training 

ISIC issuer training is essential in order to ac-

celerate ISIC developments globally and have 

consistent best practice worldwide. In 2013 

the ISIC Bootcamp was introduced, an inten-

sive two day training programme involving a 

maximum of eight local ISIC managers from 

different corners of the globe. 

Throughout 2013 three ISIC Bootcamps were 

held at the ISIC Global Office in Amsterdam – 

two Junior Bootcamps and one Senior Boot-

camp – bringing together ISIC country man-

agers to learn from one another’s experiences 

in all areas of ISIC operations, including card 

distribution and technology, marketing and 

co-brand development. Junior Bootcamps see 

two highly experienced ISIC local managers 

train and share their knowledge with recently 

appointed ISIC managers. Senior Bootcamps 

see a group of experienced ISIC managers act 

as the coaches themselves. 

Results from the 2013 Bootcamp sessions 

have been positive, with participants directly 

correlating their involvement in the ISIC Boot-

camp to an increased number of benefits in 

local portfolios, the development of new co-

brand partnerships in Mexico and Lithuania, 

and the signing of national UNESCO endorse-

ments in Kenya, Finland and the Netherlands.

Seoul, location of the 2014 ISIC Event. Image courtesy of KTO (Korea Tourism Organization).

Marina Haydn
Circulation and Marketing Director 

EMEA, The Economist

“Great event, great 
support and positive 

developments.”

standing that lead to the UNESCO logo being 

featured on all ISIC cards. See 60th Anni-

versary highlights on page 8.

As part of a special ceremony and reception at 

the University of Copenhagen Ceremonial Hall, 

the University of the People was announced 

as the 2013 ISIC Award winner, recognising 

their innovative online approach to education 

access worldwide. See ISIC community en-

gagement on page 26.

2014 ISIC Event: 

Seoul, South Korea

Each year the ISIC 

Event is held in a coun-

try that showcases an important aspect of the 

ISIC card’s history or development. In its fourth 

consecutive year, the 2014 ISIC Event will be 

held in the Asia region for the first time with 

Seoul, South Korea selected as the Event loca-

tion, recognising the significant growth and 

potential in the region for ISIC. Based on par-

ticipant feedback, the 2014 ISIC Event pro-

gramme will see an increased focus on training 

and workshops for ISIC issuers, and the intro-

duction of new global and strategic partners.
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ISIC Bootcamp
participants
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ISIC intensive
days each

Austria
Australia

Bosnia Herzegovina
Brazil

Finland
France

Germany
Hungary

Israel
Kenya

Lithuania
Mexico

Montenegro
The Netherlands

New Zealand
Russia

Singapore
Slovakia
Slovenia
Thailand

Turkey
Vietnam

United Kingdon
United States

18 
4 
2

Bootcamp participants at the ISIC Global Office.
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Financial activities

At the end of December 2013 the ISIC Asso-

ciation remains in a stable financial position, 

with cash reserves totalling €1,138K. It is the 

practice of the ISIC Association, in meeting 

the non-profit aims and objectives in place, 

to include any surpluses from ISIC card oper-

ations in the reserves of the ISIC Association. 

Alternatively, any surpluses made are put to-

wards projects that benefit the development 

of the ISIC card and student community on a 

global scale, such as the international student 

research or IT projects to support benefit 

search functionality for all cardholders.

Changes to the ISIC pricing model

Revenue for the ISIC Association is created 

by the annual license fee charged to all ISIC 

issuing organisations for each card. Follow-

ing a significant review of the ISIC license fee 

structure, the current ISIC pricing model was 

originally introduced in January 2012 and was 

developed to be both consistent and trans-

parent for all ISIC issuing organisations world-

wide. The pricing model lays out 12 individual 

ISIC license fee levels. Each of the 12 levels, 

and subsequently the associated license fee 

paid, is regulated by a predetermined range 

of per capita ‘purchasing power parity’ levels 

in  a territory as defined by the Internation-

al Monetary Fund (IMF). This fairer approach 

takes in to account the varying income levels 

and their purchasing power in the many di-

verse countries and economies where the ISIC 

card is issued. 

In 2013 the license fee charged to issuers     

for each card was reduced across the board 

resulting in a reduction in overall revenue for 

the ISIC Association. The change in fee levels 

is a strategic decision in order reduce the finan-

cial impact on ISIC issuers, allowing savings to 

be targeted toward efforts to make the ISIC 

card more affordable for students worldwide, 

and ISIC student services and developments 

at a local level.

Amounts in Euros (EURO)

2012 2013

Other operating income 279,068 0

Other external expenses (78,981) (84,403)

Profit/(Loss) before financial items 200,087 84,403

Financial income 36,203 26,750

Financial expenses (714) (107)

Profit/(Loss) for the year 235,576 57,760

Income Statement for the financial year 1 January - 31 December 2013

Amounts in Euros (EURO)

2012 2013

Assets

Investments in subsidiary 18,200 18,200

Fixed Assets 18,200 18,200

Receivables 1,380,479 1,077,359

Cash at bank and in hand 891,719 1,138,427

Current Assets 2,272,198 2,215,786

Total Assets 2,290,398 2,233,986

Liabilities and Equity

Retained Earnings (Equity) 2,283,746 2,225,986

Short term liabilities 6,652 8,000

Total Liabilities 6,652 8,000

Liabilities and Equity 2,290,398 2,233,986

Balance Sheet - Year ended 31 December 2013

Photograph by Dalma Fogante, ISIC 60 Great ISIC Experiences Student Photo Competition entrant.

Each year the ISIC Association budget is prepared in advance by ISIC Global Office B.V., 

in consultation with the ISIC Association Board. The budget for the following financial 

year (1 January to 31 December) is presented to all ISIC Association members a mini-

mum of two months before the start of the next year and approved by electronic voting.

Audited accounts: At the time of print, the 2013 financial fig-
ures have been dually confirmed by the ISIC Association Board 
and independent auditors and are awaiting final signature. 
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ISIC around the w
orld

Top 4 countries

Largest distribution percentage 
increase for 2013

New ISIC Association
member countires 
for 2013

How the price of the 
ISIC card is determind 
in each country?

Based on Gross Domestic 
Purchasing Power Parity 
of each ISIC country

Czech Republic

Luxembourg

1
2
3

Estonia4

170+

Number 
of overall 
distribution 
countries133

Number of endorsements

42,000+
Number of benefit providers

8
Number of cards issued per minute 

12,500
Number of cards issued per day 

1953
Year ISIC created 

100 million+
Number of cards issued since 1953 

125,000+
Number of benefit locations

70+
Number of local ISIC websites 

185,000+
Unique visitors to isic.org each month 

1.1 million+
Unique visitors to all ISIC websites per month 

2.62 million+
ISIC student database subsribers 

1.5 million+
Number of Facebook fans (total 

combined number globally) 

75+
Number of local dedicated 

ISIC Facebook pages 

6,000+
Number of point of sales

1,350+
Number of ISIC staff globally

$15
US

50%
of ISIC cardholders use their
ISIC card on a weekly basis

35%
of cardholders find out 

about the ISIC card through 
their university€11

Euro

£9
Pound

$15
Bermuden Dollars

2,743
Dijboutian Franc

1,000+
Number of co-brand partners 28

Number of 
ISIC MasterCard 
programmes at 
the end of 20131,580+

Number of university partners ISIC is 
engaged with globally

54
Licensed Authorities 

53 LAs and 1 joint LA

34
Provisional Licensed 

Authorities 

45
Appointed Offices

54
Number of ISIC

member organisations

A
verage ISIC card price 

w
orldw

ide

M
edia usage

Belgium

Canada China Mexico

Bosnia-
Herzegovina

Lebanon

Most popular study areas for 
ISIC cardholders

Common enquiries received 
to info@isic.org  

Business & Economics

Social Sciences

Engineering

60 years 

Partnerships

•  How can I activate my card to gain 
 online benefits?

• I would like to offer a discount to students

Card price 
ranges from 
4 - 25 USD
worldwide 
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Photograph by XXX, ISIC 60 Great ISIC Experiences Student Photo Competition entrant.
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